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TO LOVE WHAT WE DO
AND SHARE WHAT WE LOVE,

AS WE HELP OTHERS ENJOY CREATIVITY
AND WORTHWHILE
ACCOMPLISHMENTS...
IN THIS WE MAKE A DIFFERENCE.

NORTH AMERICAN EDITION

Effective Date: October 2018

Previous materiak printed or electronicc may be outdated. Please ensure you are referencing the most

recent version of this document, which can befound under Business Resources>Print Lab on the

demonstrator website.

dtp u{q| zk¢u|{ } | wuopo u{ ¢tuj o|lnf£zp{¢ uj u{cp{opo
and Canada only. Demonstrators from countries outside of the United States and @nada should reference

their respective documents. As this is a demonstrator document, it should not be posted on customer

facing blogs or websites.
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Demonstrator Policies Overview

ct¢kzlu{3 e}l zkwpi n| {i¢k{ ¢ dénfomstratols sjtneyywerpth ¢ p q q | ¢
build a business that reflectstheir personal goals. In order to make these efforts as effective as

possibleck { o ¢| wppl} } knp ¥uc¢asweélitapanswerdegmbnst@tas? s | ¥ ¢t
requestscc ¢k z} u{ 32 e}i1 tkij pij ¢kmxsandppooedukestplpetpbgdvean £{ uq| 2
k{o ou pn¢ knCuoucd¢upijt Pxj|x u¢ uj wsound ¢k{¢ ¢t k¢
corporate foundation that protects the reputation of the company, its products, and its marketing

methods, all of which contribute to a high-quality, long-lasting opportunity for the independent

demonstrator.

This document describes the policies and procedures that everyone must understand and
adhere to in order to contribute to a fundamentally sound, efficient, consistent, and healthy
relationship between the company and their independent demonstratorship.

Demonstrators must adhere to company policies in earning income and awards. Manipulation of
ct¢kzlu{3 e}1 } | npof£ pij k{oH]| ¢Ctp ou|lxkceul|{ | g i
earnings, volume rebates,team commissions, incentives, awards, recruits, oadvancements that

a demonstrator would not otherwise receive is prohibited and may result in the loss of earnings

and awards, and may potentially lead to thesuspension or termination of their demonstratorship.

When policies are violated, it can also affect a direct team leader and those above them. While

the team leader (and those above them) may not have been directly involved in the situation, the

benefits associated with the violation may have been credited to the team leader(s), (i.e. title
koak{npzp{¢ix ¢pkz n|lzzujjul{ix }p al zk{np m|{£]
the right to retract the benefits received from all those affected, including financial benefits, flex
Plu{¢ix k{o pnfs{uc¢ul{Xx uq oppzpo {pnpjik 8 ki }
takes the preservation of the business model very seriously. The policies are designedamong

other things to protect the legitimacy of the multilevel compensation model.

This document cannot cover every situation that may arise.Demonstrators who have any
guestions about a policy or programcann | { ¢kn¢ Spz | {j ¢ k¢| cfE£}}| ¢t c!
the right to make determinations on a case-by-case basis asnecessary.

dtp ce¢ckz}tu{3 e}i } |arecansidered fudyincorpprat¢dnnio thé termg and
n|{ouc¢uf{i [qg ¢tp ce¢kz}u{D e}iT Y{op}p{op{¢ Spz]|{i
Demonstrator Policiesdocument as amended from time to time. The terns of the policies

described hereinc as well as information provided throughout the Demonstrator Policies

document and any updates as may be providedm8 c¢kz}u{ 3 e}i q |z ¢Cuzp ¢|
}li¢po | { ¢tp opz|]{i¢ ke¢| Yuyblvationgcshall govem inthg g q u n u k X
event of a conflict among documents.

FMOO468REVD© 2018{ ¢ ! a tUP!INQO18 8



Independent Demonstrator Relationship Policy

c¢kzlu{3 e} opz|{i¢ ke¢| | k p u{op-¢nmppyepapd n| {¢ k
do not receive benefits normally associated with being an employee of a company.

Demonstrators wil not be treated as employees for federal or state tax purposes. Independent

demonstrators are responsible for the following:

9 Obtaining a business license (including any statéprovince or local tax licenses, as

applicable)

Paying taxes (including selfemployment tax)

Paying all business expenses

Covering any other self-employment expenses

Arranging for life and medical insurance, if desired

Paying and/or withholding any applicable taxesdue as a result of hiring an assistant,

including employment, social security, social insurance, workers compensation, or other

as applicable

1 Determining on their own the time they will devote to their work as a demonstrator as well
as when and where andhow they will conduct their business.

= =4 =4 -4 =4

Licenses Policy

Some jurisdictions require direct sellers to obtain a business or occupational license in order to
conduct home demonstrations or sell products at open houses Demonstrators should contact
their local municipality or regulatory agencies to make sure they comply with business license
regulations.

Supporting Demonstrators Policy

{x8 | {p }p il{ ¥uxx mp pn| s{u®©po ki tratotsipp. c ¢ k z } u{
However,thedemonj ¢ Kk ¢ | }3Ji£ jxpp szkkx8 mp opjus{k¢po kij k Fj£E£}]
and may participate by assisting the demonstrator in most aspects of running the business,

including sales, product ordering, attending company-sponsored events, and other related

demonstrator activitip j T c £} } | Cu{s opz|{i¢ k¢a¢] i z£j¢ kotp p
procedures as outlined in the Independent Demonstrator Agreement, the Demonstrator Policies
documenty k{o | ¢tp | ggunukx c¢kzlu{?2 e} }Emxunkce¢u]| {

To designate a spouse as a supporting demonstrator,the demonstrator must submit an
Independent Demonstrator Agreement that bears the signature of both the demonstrator and the
supporting demonstrator on the appropriate signature lines.

In some cases,the demonstrator may also be required to provide a copy of a valid marriage
license.

FMOO468REVD© 2018{ ¢ ! a tUP!INQO18 9



Compensation, Recognition, Awards, and Incentives

{x8&8 ¢tp opz|{i¢ kc|] uji pxusumxp 4| nl z}p{ik¢eu]
e} T 27 k¥k o0 xdflexmecoust progtamg (ihcjuding fhe annual awards,flex account
points, advancementk ¥ k oj x k{o k{8 | ¢tp pn|s{u¢u| { kj opt
to time). The demonstrator must also be active in order to receive any awards or recognition orto
redeem items from the flexaccount.P j } | £ip zk8 }k ¢unu}ke¢p u{ cctckz}

supporting demonstrator and may not have a personal demonstratorship or be included in the

team of the demonstratorship for which they are a supporting demonstrator or any other

demonstratorship. The supporting demonstrator has no personal rights in the demonstratorship.

dtp pagl px ugqg ¢tp opz|{i¢ k¢ itu} uj ¢p zu{k¢pox
automatically expire as well.

Event Attendance

Supportingdemo{ | ¢ k ¢ | i k p u{ o uc-pponsoted events.CThey mustpayk z } u{ 2 e
the full registration fee and will receive all the gifts and privileges of the demonstrator at these

events. Please note that the supporting demonstrator may only attendrecognition events if

expressly invited by the company. However, supporting demonstrators are welcome to attend

c ¢ k z} u-§p&hsoectl évents without the attendance of the primary demonstrator.

Changing Status

If a demonstrator would like to change places with their supporting demonstrator, they should

submit a new Independent Demonstrator Agreement with both the demonstrator and their

i £}}] ¢u{s opz|{i¢ k¢| 3i jus{ke¢Ef pji [|{ ¢tp k}} |
The change will go into effect on January 1 of the next calendar year.

c¢kz}u{?3 e} i pip e©epi ¢tp ust¢ ¢| oujkxx| ¥ ¢tp n
achievements, etc., will be awarded to the person whose name is listed as the demonstrator at

any given cutoff period for such recognition. Income will be reported under the social securityor

social insurance number of the primary demonstrator as listed during that tax year.

A supporting demonstrator shares the status of the demonstrator even when it changes, whether

active, pending or dropped. If the demonstrator resigns and subsequently wishes to rejoin,

np ¢ku{ ¥kuc¢u{s }p u]Joj k}}x&x ki opin umpo z| p
waiting periods apply to a supporting demonstrator as well.

Divorce

If a demonstrator and their supporting demonstrator become involved in divorce proceedings,
c ¢ k z } uWillZxondnué to recognize the original demonstrator as the primary demonstrator
and their spouse as the supporting demonstrator. Only the primary demonstator will be
recognized as the owner of the demonstratorship; however, their supporting demonstrator will
still be able to order products and otherwise participate as their supporting demonstrator until
the company is notified of the final divorce decree.

FMOO468REVD© 2018{ ¢ ! a tUP!INQO18 10



To remove the supporting demonstrator from a demonstratorship, the primary demonstrator
should contact Demonstrator Support.

The company will authorize only one primary demonstrator per demonstratorship. Thus, any
divorce settlement or decree that purports to divide or separate the demonstratorship shall be in
violation of the prohibition against transfer and cause the demonstratorship to automatically
terminate as of the date of any such decree, order, or assignmentThe company, in its discretion,
will allow time for amendment or modification of a final decree in the event the order was
inadvertently made without taking into account the requirement of this section. If no provision for
ownership is made in the final decree of divorce,c ¢ k z } u WillZonsidei the demonstratorship
to remain with the primary demonstrator.

Competitive Activities Policy
c¢kz}u{?3 e} i ¥Kk{ thave apositiye{expérienkcetifbuilgding & flexible, home-

mkipo c¢kz}lu{?2 e}1 mE£ju{piit gucect ¢tp pinp}cul| {i
P{spx | xun8x c¢kz}u{3 e}i13i } JoEnc¢cj; k p {]|] ¢ il x
demonstrators.

c¢kz}u{ 3 e} i thenesd flor¥ time-w4girpejto use or make fair reference to non
c¢kz}ju{3 e}i } JoEnc; | ip sunpij ¢tke¢ p{tk{np op
u{ ¢tp n kqt¢Cu{s n|lzz£e£{u¢c8x ¢| qg£ ¢tp p{rtt £ ksp ¢
k{o p{ unt ¢tpu mEju{pii pi}tp up{npt Spz|{i¢ k¢
Up! products and services remain the principal feature of their presentations and any other

crafting and business activities.

c¢kz}u{?3 e}i p ctiyendtuwe@pcompétitive praddctsor pompanies and will

regularly evaluate products or companies in questionk § ¥pxx kj c¢kz}lu{ 3 e}l n|

products wpplu{s ¢tp mpji¢ u{c¢p pji¢ | g cCepioduftsy e} i K-
typically include (but are not limited to) decorative stamps(in any form) ink pads and ink refills,

markers, adhesives, diecutting tools and accessories, paper punches, stamp tools, cardstock,

and paper. Specific companies and products may or may not be competitve at any given point in

time based on changes in product lines. If a demonstrator is unsure whether a particular product

| nlz}k{8§8 uj n|z}p¢ucCuop ¥uct cckzlu{3 e}l 3i n|
Demonstrator Support.

Because the following activities could endangerk opz | { i ¢ k¢ | i mEju{pii P,
demonstrators are prohibited from participating in them. Demonstrators may not:

1 Receive compensation in any form for promoting, marketing, or selling products or
services that are the sanp | j uzuxk ¢|] cce¢ckzlu{3 e}1T yipp m
employment and design teams).

9 Participate in affiliate programs or be compensated for affiliate links to competitive
products, competitive categories of products, or competitive companies on blogs, videos,

FMOO468REVD© 2018{ ¢ ! a tUP!IN®O18 11



social media, or other online forums. Demonstrators also may not monetize their personal

jucpi | ctkzu{3 e} jkxpj ¢t | £st kgquxuk¢p
1 Own or hold part ownership in a business that sells products that are the same as or
similarto Stampind e} i } | ofEnc¢j x | } | ruopi ip ©wunpiji (¢

or selling competitive products. Ownership of competitive companies includes holding
more than five percent of the stock of a public company, holding any stock of a privately
held company, or holding the position of a company officer.
1 Represent a directselling or multilevel marketing company that sells products or services
that are the sameasorsimilat | c¢kz}lu{3 e}t } | oEnc¢i Kkj opqu({
1 Sell or promote products otherthanthoseou pn¢x8 | qgqp po m8 cc¢kz}uf{"
k¢cecp{ou{s k-sponskedevanf. 3 e} i
T cpxxx } |z| ¢px | zk wpe¢ ¢tp } |JoEnc¢c; | Ctp ¢t
while at workshops, stamp camps, and other events that they organize or which are
arranged by other demonstrators.
1 Sell or promote (by receiving compensation ) competitive products while conducting an
pep{¢ ¥tp p c¢kz}lu{3 e}i } JoEnc¢c; k p opz|{ic¢
and should be earning benefits from the sales of the event. Incidental use of minor, non-
c ¢ kz} uifes whénipresentingatk o p z | { jown Sainpin’' Gpf events is
permitted, as long as the demonstrator is not being compensated for doing so.
Demonstrators may participate in open house or boutique-style events, where vendors
for other products may be present. If a demonstrator personally represents other non
competitive products and chooses to hold an event where they represent those products
kx| {s ¥uc¢t cc¢kz}lu{3 e}i } | ohbstatherthartthep 8 2z k § 0|
demonstrator is not involved.
1 Sell any competitive products or services (as listed above) through electronic
communications, including email, social networks, blogs, or websites. See theDnline
Advertising & Activity for further details regarding online policies.
1 All competitive activities guidelines and exclusions apply to both a demonstrator and their
spouse, regardless of whether or not the spouse is a supporting demonstrator.

Employment Exception

c¢kzlu{3 e}1 E£{op jC¢k{oj ¢tke¢e j|]zp opz|{i¢ k¢] i
is no prohibition against working for a competitive retailer as long as the demonstrator does not

participate in the activities listed above. Demonstiators may not, however, be employed by a

direct-i pxxu{s n|z}k{8§8 ¢tk¢ } | owuopj } |oEnc¢c;i | ip @l
as defined above.

Design Team Exception

U | opz|{i¢ k¢ i ¥t| ¥| £xo0 x @ wheregalticigation etitaila u} k ¢ p |
designing and creating projects using competing productsc they may do so as long asthey are
under an official contract and receive compensation in the form of product only. Receiving

FMOO468REVD© 2018{ ¢ ! a tUP!INQO18 12



financial compensation in any other form would be a vidation of this policy. Also, any producs
received in compensation for design-team services may not be resold.

Respect for Competitors
gtuxp c¢kz}lu{® e}i uj } | £0o | g u¢ij } JoEnc¢cj k{o o

workshops by placing certainrestun ¢u | { i | { n|] z}pc¢ucuop kncC¢usvoucCupijx
competitors and is committed to operating in a manner that is ethical and fair in their regard.
Spz|{i¢ k¢] i it] £Exo {|] ¢ oujltk ksp ctkz}lud’d e}l i

way that is false or likely to be misleading.

Proprietary Nature of Team Lists Policy

Each month,demonstrators will have access to monthly reports showing the status and progress
of their team. Ateam list is a list of the people demonstrators have recruited (current or past), the
persons those recruits have recruited, and so on, throughthree levels of recruits.

Teamxuj ¢j k p } |} up¢k 8 kjjp¢i | g ce¢kz}lu{?2 e}i k{
protect the interests of ¢ ¢ k z } u {s&@es éojcé aBd the confidentiality of team lists, they may

not be used for any purpose other than developingtheirc ¢ k z} u{ 3 e fdamimtBand { pj j T
other information owned by the company may not be sold, shared, copied, distributed, or used to

solicit participation in other activities. They may not be used to advance the interests of, promote,

or develop any other business or private organization in any way. This prohibition also applies to

people who are no longer active demonstrators.

Useofpossessuap } | { | £{i i £nt ki Ftp xXfF Ftuijxfr F8| £ XF
presentations by the company should not be construed to connote or imply thatthe team leader
owns the team information.

c ¢ k z } udnéuraggsidemonstrators to focus their training efforts on their first-level team
members. Demonstrators will qualify for title advancements, flex points, awards, and bonuses
based on their performance. Asa demonstrator teaches leaders in their team how to be good
team leaders, those leaders will learn to manage their own teams. Demonstrators should
remember that their first responsibility is to their first-level team members.

Demonstrators may also want to reach out to those intheir lower levels who desire or need
additional support. In addition to receiving commission on their sales, a portion ofa

demons¢ k tejam I@apership requirement for advancements can come from their second or
third level. If a team leader sees potential in someone in their lower levels, they may consider
supplementing the training the team member isreceiving from their direct team leader where
appropriate. It is best if demonstrators talk to the direct team leaders of those in their teams
before reaching out to their lower levels.
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Demonstratorship as a Business Entity Policy

When new recruitsv | u { c¢ ¢ k thdirdgm@nstetprshjp is considered a sole proprietorship.

A sole proprietorshipz k8 oujj| xep £} ]| { ¢tp opz|{i¢ ke¢| 3I3i 1} kij
setting up a demonstratorship as a business entity other than sole proprietorship is perpetual

existence, meaning thatthe business may be passed to another person in the event ofthe
opz| {i ¢de&tl | I3j

If demonstrators are interested in this opportunity,c ¢ k z } u fecemneehds that they print a
copy of this policy for their lawyer or legal representative to review in order to help determine
whether taking this step would be advantageous in their situation and to assistin the application
} | npiit c¢kz}u{?2 dadvicenk{{]|] ¢ } | rcuop xpsk

New Recruits and Business Entities

If new recruits express interest in the proprietary business padiiwir team leader should
providethem a copy of the following informatiolDemonstrators shoulddar in mind thathey
maynot providethemwith legal R @A OS 2y 0 SKI ffthey BaVeany questiohdh y (
about{ G I Y LJA ydlcy prlapplieation procestiey may contact Demonstrator Support.

Application

dtp | ¥{p | g ¢tp mMEju{pij.i p{c¢uc¢csg z£;¢ pnpuosp ¥ wu
beginning the operation of the demonstratorship as a business entity. To apply for authorization,

the demonstrator must submit both of the following, found under Business Resources®Print Lab

on the demonstrator website:

1 A completed copy of the Application to Operate Demonstratorship as a Business Efity
and Guarantee of Due Performance
1 The articles of organization for the business

c ¢ k z } urecomneehds that demonstrators contact their lawyer or legal representative to
prepare the necessary articlesor organizational documents for their company that include the
following requirements:

1 Specifies that the demonstrator will retain majority ownership
T Y{nx£opij k Fj| xp OwlershipformeredetgilR)£ i p Yy i pp

Ql¢t | g ¢tpip q| zi z£j¢ mp pnpugpo u{ ¢tp cc¢ckz}
for the next tax year (beginning January 1). If an incomplet@pplication is received near the end

of the year, there may not be enough time for the demonstrator to make the necessary changes

and resubmitthek } } xunkc¢u| { mpq] p Spnpzmp %) T c¢kz}lu{ D e
of the year and encourages eaiy application.
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Annual Filing

By December 15 of each year, the business entity mustrdile ¥ u ¢ t ¢ ¢ k thg Notf{cé&of e } 1
Intent to Continue to Operate Demonstratorship as a Business Entity.

If any new persons have been added as owners or members of theentity during the year, their
information should be added in the section titled Guarantee of Due Performance.

Both of these forms are availableon the demonstrator website in the Print Lab.

Annual State Filing

The demonstratorship must be current on its state annual filings at all times and shall not be
allowed to lapse. Failure to keep the business entity current may result in termination of the
demonstratorship.

Authorized Demonstrator

The only personwithwh|] z c¢kz}lu{ 32 e}l jtkxx n|{oEn¢ mE;ju{pii
of the entity and their supporting demonstrator. Thus, regardless of the number of owners that

may comprise the business entity, only the demonstrator or supporting demonstrator may plae

| op ix n|l{o&n¢ ¢tp mEju{pii [q ¢tp opz|[{i¢ ke¢| |
otherwise act on behalf of the demonstratorship.gu ¢t ¢ ¢ k z } u { 2 dempristratorimpy | @ k X X
hire an assistant who may act on behalf of the demonstratorship as wdl

Ownership

The demonstrator must own no less than a majority of the issued shares or membership interests
and must have authority to appoint a majority of the Board of Directors, managers of the
management committee, or equivalent body that governs the business entiy. No change
affecting control of the business entity by the demonstrator may be adopted without application

¢| k{o } uj ¥ utcep{ k}} | ekx m8 ce¢kz}lu{?3 e}l
Upon dissolution of the business entity, the demonstrator shall provide notice and copies of the
ofunukx ouji|x£E£¢u|l{ o|lnf£zp{c¢c; ¢|] cc¢ckz}lu{3 e}l mpaq]

¢tp }k&pp3i {kzp [{ k{& }k&zp{¢ q |z ¢tp n|lz}k{$§
All shareholders, directors, members, trustees, owners, or equity partigpants shall personally and

irrevocably guarantee due performance by the corporation of all its obligations and

responsibilities as a demonstratorship, especially those outlined in the Independent

Demonstrator Agreement and the Demonstrator Policiesdocument. Such person(s) shall sign the

VEK k{¢pp | g SEp "p q|] zk{np quxpo ¥uc¢t cc¢kz}u{?
members, managers, or equity participants of the business entity are subject to the same

disciplinary action as the demonstrator Dr violation of the Independent Demonstrator Agreement

and the Demonstrator Policiesdocument, notwithstanding the fact that only the demonstrator

(and supporting demonstrator) may place product orders and otherwise act on behalf of the
businessentityoropz | { i ¢ k ¢ | itu} u{ uc; pxkce¢u] {i ¥uc¢ct c¢
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dtp mEju{pii ¥uxx n|{oEn¢ | {x8 ¢tp mEju{pii | g Kk
Other than the foregoing restrictions and the designation of the business entity as the payee,
thereshallbe{ | ouj ¢u{nc¢u| { zkop m8 cc¢kz}lu{?2 e}i mpc¥pp({
entity and those who are not.

Event Attendance (for Members of the Business Entity)

Each demonstrator operating a business entity may register one member otheir business entity

q | pknt c¢kzlu{? e}i pep{¢ u{ koouc¢u|E{entt | | u {
Attendance under Supporting Demonstrators Policy). To do so, contact Demonstrator Support.

Please note that members can onlybe added or removed annually with the annual filing renewal.

Members must be listed at the time of the event registration to be eligible to attend.

New Recruits

New recruits may submit their business entity application with their Starter Kit Order Form and

Independent Demonstrator Application. The application should include a completed copy of the

Application to Operate Demonstratorship as a Business Entity and Guarantee of Due

Performance and the articles of organization for the business (seehe Application section above

q | gt ¢top op¢tkuxijdt e{xuwp piujCu{s opz|{i¢ k¢
effective immediately on their start date.

Transferring a Demonstratorship

P c¢kz}lu{3 e} opz| {i¢ k¢ withoutthe} aulk& pf{| K }hp | &®kk{ i @
Up!, except under the following circumstances.

P c¢kz}lu{3 e}i opz|{i¢ k¢| zk8 }kijiji k opz|{i¢ k¢
t pu zEj¢tx u{ kxx pi}pn¢ix ~ £ kheuoageoftheiheirbeingt¢ k z} u{ 3
£E{op kspx | | ¢t p ¥ujp u{nk} k mongiratgrafpip,the { oEnc¢u{ s k
opz|{i¢ k¢] itu} uj ¢ k{igp po ¢| k xpskx s£k ou

demonstrator.

P ce¢kz}u{?2 e}i opmp {¢ ¢kki¢dp j tpg £K|E{ ¢tp opz|{jc¢ |
person by way of a last will and testament. Transfer to multiple persons may cause the company
to terminate the demonstratorship. The demonstratorship is one entity and cannot be broken up
intonumerousp{ ¢ucupj; £} |{ ¢tp kE£CLt | uGpo opz| {i¢ ke¢| i

In the event the ownership of a demonstratorship is transferred according to the terms of a trust,

an original signed (or certified) copy of the trust instrument must accompany the application

referredtf km| epx k{o ¢tp ¢ £j¢ppyid z£j¢ } |z} ¢x8 qux
or any other documents that may vary the terms of the trust. The terms of the trusshall not be

perpetual and shall not continue beyond the date necessary to protect the interests of those trust

beneficiaries who are unable to act for themselves legally, e.g., minor children or incompetent

persons who, because of age or inexperience, require assistance in the conduct of business

affairs.
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The trust will conductonlythebuj u{ pii | g k c¢kz}tu{3 e}l opz|]{i¢ k¢
supporting demonstrator (spouse of the authorized demonstrator) has no rights independent of

the authorized demonstrator within the demonstratorship and thus cannot be the sole creator of

the trust absent the participation of the demonstrator, but can be a beneficiary of the trust.

Because demonstrators are required to meet certain sales and performance standards,

appointment of a corporate fiduciary is discouraged. It is assumed that this will bea very rare

occurrence.

Nevertheless, if the trust includes a corporate fiduciary, e.g., a bank trust department or a trust

company, the trust officer must nevertheless execute on its behalf an irrevocable guarantee that

the trustee will perform all of the obligations and responsibilities of a demonstrator, especially

¢ct|ip | £E¢xu{po u{ ¢tp ce¢kz}lu{2 e}i YDanprsuatprop{ ¢ Sp
Policiesdocument (e.g., minimum sales requirements)and as set forth from time to time in official
c¢kz}lu{3 e}i xue¢ep kCEf prt

The trust shall designate the method of appointment of the new demonstrator who (along with

their spouse as supporting demonstrator) must meet all demonstrator qualifications required by
c¢kz}lu{3 e}i u{ | op ¢ &lj¢|n|i{twd{ Hpucitt c ¢cKkEF|u{{ 2 e} 1
must not permit the beneficiaries to assign any beneficial interest in the trust. The trustee (and all

co¢ E£jC¢Cppix uqg z| p ¢tk{ |{pd z£ij¢ jus{ k{o quxp ¥
Demonstratorship as a Business Entity and Guarantee of Due Performance and must annually file

a Notice of Intent to Continue to Operate Demonstratorship as a Business Entity.

Selling a Demonstratorship

P c¢kzlu{3 e}l opz|{i¢ k¢ itu} zk8 {]|] ¢ mp m|£st¢
company.

Minimum Sales Requirement Policy

c¢tkz}lu{?3 e}i 3i ~£k ¢p x8& jkxpi p~£u pzp{¢ uj opi
minimum standard of business activity. While a successful demonstrator will want to maintain

consistent monthly sales and regular cugomer service to promote a growing business, a

quarterly minimum allowsthe demonstrator greater flexibility in accommodating important life

occasions, holidays, or unforeseen emergencies. Demonstrators bear the responsibility to keep

track of their sales. Aside from the Activity SImmary and the My Quick Stats provided on the

opz|{i¢ k¢ ¥pmjucpyx ct¢kzlu{3 e}i zk& {|] ¢ {] ¢uqgs8
status changes.

Meeting the Minimum

To remain on active status, demonstrators must have quarterly net sales (total sales riancluding
shipping and handling or taxes) of at least 300Commissionable Sales Volume (CSVin combined
workshop, customer, or demonstrator orders. (Noncommissionable items purchased on a
demonstrator order do not contribute toward this minimum.)
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Stamp{ 2 e} 1 3j j¢k{ok oj q] mE | wdmprstratork cevelopandt 8§ k p o
maintain a successful business. In ordetto have a profitable business, demonstrators should

avoid inventory loading in order to maintain their active status, whichmeans purchasing a large

guantity of products that cannot be reasonably sold or consumed in an appropriate amount of

time. (See Cash and Carry Policyfor further details.)

Deadlines
In order to meet the minimum sales requirement,~ £ k xuq8u{s | op i z£;j¢ mp
e}l mpaq| p ¢tp p{o | q pknt c¢kz}lu{3d e}l ~£k ¢p 1

calendar quarters: January $ March 31, April LJune 30, July & September 30, October 1

December3r gt p{ k opz]| {i ¢ Kk ctheirinitial|mingngym saldéskeguiramer® e} 1 X
must be met before the end of the first fu// quarter after they sign up. The demonstrator does not

have a minimum to meet in the partial quarter in whichthey sign up. Any sales placed during the

first partial quarter will carry over to the first full quarter requirement.

When a demonstrator submits more than the minimum in one quarter, the excess amount over
¢tp zu{uzEz of|lpi {| ¢ n|E{¢C ¢| ¥k o ¢tp {p; ¢ ~£k ¢p

Shortfall

If a demonstrator failsto meet the sales requirementin any given quarter, they will automatically
be placed on pending status effective the first day of the next quarter (status updates are not
posted until after the commission runs have been calculated on the sixth business day of the
month; demonstrators can check their status after the sixth business day of the month). To return
to active status, they have until the last day of that month to cure the shortfall from the previous
guarter. In order to cure the shortfall, the demonstrator must submit sales to the amount of the
shortfall. These sales count towards the previous quarter, and any sales above that amount will
count towards the current quarter.

Curing a Shortfall

Last quarter, Krisha submitted a total of 175 CSBecause she missed the sales minimum (th
guarterly sales minimum is BOCSV), shis now in pending statusn order to return to active
status, shemust sell 1282S\Mo make up for the shortfall amount in the first month of the new
quarter.

Attending International Events Policy

Spz|{i¢ k¢] i q |z | ¢tp c¢kzlu{?2 e}i zk wpe¢ij nk{
market.
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Status Policy

There arefourn k ¢ p s | upji £ijpo ¢| opin ump k opz|{i¢ ke¢| :
pending, military, and dropped.

Demonstrators must meet certain requirements to remain active. Those failing to meet these
requirements will automatically be placed on pending status. Demonstrators who do not correct
the default while on pending status will have their demonstratorship terminated. A former
demonstrator is considered dropped.

No written or verbal notice will be given of a change in status other than for military status.

Active

A demonstrator who has met and continues to meet the stated minimum sales requirements (see
Minimum Sales Requirement Policy and is in otherwise good standingwithc ¢ k z} u{ 2 e} i
regarding policy and procedure will be on active status. Active demonstrators can place orders

and receive all company mailings.

Pending

A demonstrator who has failed to meet the stated minimum sales requirements will be placed on
pending status. Pending status is a probationary or warning status that lasts no longer than one
month. Pending demonstrators still receive all company mailings and can place orders.

If, at the end of the pending month, the demonstrator has not met the required shortall criteria,
their demonstratorship will be terminated. (See Minimum Sales Requirement Policyfor more
information.)

Spz|{i¢ k¢]|] | ¥t| wou|xkc¢cp | k p {|]¢ u{ sdrd o j ¢k({
not placed in pending status. Rather, their accounts are suspended and they are not able to

place orders or access the demonstrator website nor will theyhave accesstoc ¢ k z} u{ 3 e} i
}EmMxunkcecu| {ij E£{¢ux ¢tp uj £ pemonstratorpifthex ecpot1 c¢kz} u{
demonstratorship is suspended.

Military

Find information about Military status inthe Military section of Doing Business in the United
States or Doing Business in Canada

Dropped

Yqg k ct¢kz}lu{3 e}i opz|{i¢ k¢ u{ }p{ou{s j¢ek¢eE£;
their demonstratorship will be terminated. The demonstrator will no longer have access to

ct¢kzlu{3 e}l fhe derfongtrador wepstenot certainc ¢ k z} u{ 2 e}l i } £mxun|
norwilltheymp kmxp ¢| } xknp | op i | k¢ep{o ce¢kz}u{ e

point, they are considered dropped. Demonstratorships terminated for cause are also in the
dropped category. To learn more aboutrejo{ u{ s c¢kz} bpD| efufsippkz}u{3 e
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Adjustments to Status

c¢kz}tu{3 e}t o|lpi {|¢ [agagp k xpkep | g kmip{np }
status of a demonstrator due to undue hardshp or difficulty. If a demonstrator considers

themselves to be in such a situation,they should contact Demonstrator Support as soon as

possible after being dropped and request consideration for their circumstances. Demonstrator

Support will review each request and alert the demonstrator if the exception has been granted.

Resignations

Demonstrators who wish to drop their demonstratorships must submit their resignation in writing.
\'pececp i |9 pius{ke¢u|{ zk8 mp | £ mwiluptotepsaequestk z k u x X
for resignation typically within three business days after the request is received.

For the purpose of demonstrator reports, if a current demonstrator is active for even one day of a
given month, they will be counted as active for the entire month, regardless of the daythey
resign. This means that the resigning demorstrator will still be counted for their team leader for
that month, and any activity intheir team will still be credited to the resigning demonstrator.
However, if a demonstrator resigns in the same month thatthey earn a title advancement, that
advancementis not awarded and is not credited to the team leader when commissions are
finalized.

bpv|u{u{s c¢kz}u{3 e}i | xunsg

After being dropped or resigning, a demonstrator enters a 90-day waiting period. For
demonstrators who resign, the 90-day waiting period begins the day after their resignation is
processed. Forthose demonstrators who drop because of not meeting minimums, the 90-day
waiting period begins the day after their dropped status date.

If a demonstrator rejoins during the 90-day period, they will be placed under their original team
leader recruiter. They cannot rejoin under any other demonstrator unlesstheir original team
leader recruiter has been dropped or resigns; in such a casethe demonstrator may rejoin under
any other demonstrator of their choice.

If a demonstrator rejoins after the 90-day period, they may sign up under a demonstrator oftheir
choice even if their original team leader recruiter is still in active status. In both cases, the
rejoining demonstrator may be counted as a new recruit bytheir team leader recruiter and when
they reach 900 CSV, advancements will count for the team leader as any new recruit would.

If demonstrators plan on dropping and rejoining under a newteam leader, they must remember
the policy about not recruiting among active demonstrators. (SeeRecruiting Policyfor more
information.)

A rejoining demonstrator counts as an active firstlevel demonstrator for their team leader3j ¢ u ¢ x p
requirements.
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P pv|u{fu{s opztedm shleskistory, &g titeqy|ll noz ge restored. They will
receive a new demonstrator number.

Recruiting Policy

bpn £ucu{s {p¥ opz|{i¢ k¢ i uj k wmu¢kx } k ¢ | g s
¢ctke¢ pknt opz|{i¢ k¢ £}t xo ¢tp } uMaomes)linxp | g u{
their recruiting practices and be completely ethical in their behavior. Failing to do so will

Ex¢tuzk¢px§ pgxpn¢ } || x8 | { ¢tp opz|{i¢ k¢ k{o

Statement of the Heart.

Recruiting a new demonstrator withouttheir knowledge is strictly prohibited. Manipulation of

ct¢kzlu{3 e}l pn £uc¢u{s } | xunupibeteceivédwil requltip s k u {
loss of earnings and awards. It may also potentially lead to the terminationok opz | { i ¢ k¢ | 7j
demonstratorship. As demonstrators recruit, they must also avoid the following unethical

behaviors, as well as others as may be defined by the company:

T Spz|{i¢ k¢|] i zk8&8 {] ¢ kiw a@rSocialdnsuraficeruinberp 3 c¢ | n
with their order in an effort to recruit them without them knowing that they are signing up
as a demonstrator.

1 Demonstrators may not disguise a recruiting offer as a prize or award.

1 Demonstrators may not sign up individuals without them personally accepting and
agreeing to the IDA. When new recruits signh up asa demonstrator, they should personally
choose to be a demonstrator and be willing to be bound by all agreements.

1 Demonstrators must only sign up new recruits who have expressed an intention to
}k ¢unu}l kep u{xpérenme.c¢kz}u{32 e}i p

1 Demonstrators must be truthful and not misleading and must not inflate, exaggerateor
guarantee the amount of money thattheir new recruits will make as demonstrators or that
demonstrators may have earned in the past. Ifdemonstrators would like, they can choose
to share the commissionsthey earn as a demonstrator, butthey must make it clear to new
recruits that commissions will vary depending on the demonstrator.

1 Demonstrators may not sign up their spouse as a member of theiteam, nor maythat
i}l £Eip mp k zpz mpteam (§ee kh¢SBdpdrtmg Demangir&qrs policy
for more information.)

1 Demonstrators may not actively solicit existing demonstrators in order to gain new
recruits. Active solicitation is defined as proactively contacting active demonstrators to
invite them to drop or rejoin or suggesting that they can do so in order to improve or
change their current status. Active solicitation with demonstrators within or without a
opz| {i¢ kc¢]| emailblog poktz Fasebdok posts, or other mediumsis a
violation of this policy.

1 Demonstrators should not encourage active demonstrators to drop and rejoin to avoid
minimums, to capitalize on recruiting offers, or for any potentid benefits for the team
leader. Demonstrators may not discount the Starter Kit below the price that Stampin' Up!
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is currently offering. Additionally, demonstrators may not offer rebates or add additional
Stampin’ Up! products as an incentive for purchasing the Starter Kit. (See the Continual
Discounting policy for more information.)

1 New recruits must purchase the Starter Kit themselves, andan active demonstrator may
not purchase it for them.

1 Demonstrators must be truthful and not misleading in presenting products, promotions,
and opportunities, and should avoid any false or exaggerated claims regarding potential
income for new recruits.

Potential Income Earning Statements

Stamp{ 2 e}t zkwpi {] } | zujp | u{n|zp nxkuz q] op
demonstrators from making income claims to potential recruits. Demonstrators should avoid
making claims regarding earnings and compensation that are not truthful and accurag, or, even if
true, are misleading or ambiguous in any respect. They should not make specific statements
psk ou{s i|lzpl{p pxip32i pk {u{si | pi¢tuzke¢ep |
earn. If a demonstrator does choose to share details from lheir own personal experience they
need to be honest and not exaggerate the income they receive or underestimate the amount of
time and money that they invest.

Demonstrators should be careful how they report their income and the income of those in their

team in their promotional pieces. For example, if a demonstrator reports the incomes of the top

ten demonstrators in their team in their monthly newsletter, a prospective recruit may infer that

those figures are representative of what they could make. The demonstrator would be subject to

claims of misleading advertising from that recruitiftheyv | u{ po k{ o ouo{ 3¢ sp{p k¢
of income.

cCkz} u{ 3 Stapge¥ it Codes

Hosts ¥ t | pk { c¢kz}lu{ D bp¥k oj zKk§ pnpuegp k c¢k ¢p
the price of a Starter Kit. Demonstrators may not use Starter Kit codes to help a potential new

recruit purchase a Starter Kit.This includes not usingtheir hostsZ5tarter Kit codes to give to other

potential recruits. Demonstrators also may not place significant orders for a host in order to get

them a free or discounted Starter Kit using a Starter Kit code.

As a demonstrator signs up a new recruit, they should take time to set expectations of the level
of support, such as training, thatthey plan to provide.

After Recruits Join
Once a demonstrator hasrecruited a new team member, they must follow these guidelines:

1 Demonstrators may not place and pay for orders for ateam member. Once new recruits
have signed up as demonstrators, they must place and pay for their own orders. Although
a demonstrator may be an occasional customer oftheir new recruit, they, as theteam
leadery | | ¢t p zpzmp | tepny cagnotplace their pwnwdrkshog, | I
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customer, or significant personal orders withthem for the purpose of helping them to
advance or otherwise get gain.
T Spz|{i¢ ke¢|] i zk& {]¢ p{¢p ¢tpu }k&zp{¢ u{ql
Profile. The newteam member must enter their own payment information in their
Payment Profile. Abiding by this guideline protects both parties from any possible fraud,
identity theft, or tax liability issues. Payment information includes any credit card, direct
deposit, and checking account information. If the new recruit is unable to provide direct
deposit, credit card, or checking account information,they should contact Demonstrator
Support.
T Spz|{i¢ ke¢|] i zk8&8 {|] ¢ p{c¢p ¢t pu | ¥{ n| {¢knt
recruit should provide accurate contact information (includingtheir own email, address,
and phone number) intheir profile. If the recruit is unable to provide contact information
when they are signing up, such as an email addressthey should contact Demonstrator
Support in order to sign up.

Active Demonstrator Responsibilities Regarding Sales Policy

| euou{s k }|[juc¢ump pi}p up{np q] nEj¢lzp | Uj
business. As with recruiting, it is important that each demonstrator uphold the principle of
integrity in their sales practices and be completely ethical intheir relationships with customers.
Spz|{i¢ k¢] i it | £xo0 ko tVpluep Mahipulatiog &f any af heédpelen} 1 27 Tus
guidelines may result in disciplinary action.

dtp q| xx| ¥u{s k p i|lzp sfuopxu{pi k | £{0o opz]|{ic¢

1 Demonstrators should not encourage a person to purchase products based upon the
representation that a consumer can recover all or part of the purchase price by referring
prospective consumers. Address all questions from customers clearly and accurately.
1 When finalizing a sale with a customer, the terms of the offer should be clear and
accurate as to price, delivery, payment terms, quantity and availability. Demonstrators
shoud£ jp ¢tp c¢kz}lu{> e}l | op g] z k{o quxx wut¢t
is provided with the price and terms of payment, a description of the product and quantity
purchased, the agreed delivery date and any additional charges (shipping, taxes, etc.)
and, wherever possible, the amounts of such charges Demonstrators must allow the
customer sufficient time to read and understand the entire sales contract.
1 Demonstrators must not abuse the trust of individual customers or exploit their age,
illness, handicap, lack of understanding or unfamiliarity with a language. Failing to adhere
to the strictest standards of honesty and integrity will negatively impacttheir professional
p}E¢ckceu| { k{o E£{op zu{p ¢tp u{c¢ep{¢ | g ctckz}uf{
1 Demonstrators must provide their customers with the completed order form at or prior to
the time of sale. In the case of a sale made through the mail, telephoneinternet, or other
non face-to-face means, a copy of the order form must be included in the initial order.
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1 Demonstrators are responsible to inform their customers regarding any pricing changes
for products showninc ¢ k z } u datglogs. Stampir3Jp! will communicate these price
changes to demonstrators on the demonstrator website. The prices StampiraJp!
communicates on the demonstrator website will override any prices that are printed in
c ¢ kz} udatglogs.} 1

Repurchase Policy

The company will repurchase, on reasonable terms, currently marketable inventory in a

opz|{i¢ ke¢| i }liipiiul{ ug ¢tp q|xx|¥u{s n|{out
1 Items were purchased by the demonstrator for resale while an active demonstrator.
9 ltems being repurchased are unassembled, unused, and unopened.
1 Not more than 12 months has expired since the date of purchase.
1 The repurchase price will be 90% of the original cost, less appropriate fees ad legal
claims, if any.
1 The demonstrator will bear the cost of shipping the items to be repurchased to the
company.

1 This policy does not apply to seasonal, discontinued, or special promotional items.

Product Guarantee Policy

c¢kz}u{3 e} i s fskob&fledfpmp mandfactphrimgEdefects for 90 days after the
shipping date. Incorrect shipments and defective or damaged merchandise must be returned to

ct¢kzlu{3 e}l ¥uctu{ -# okS8j | q ¢tp | usu{ kx jtu}}
mustmp p} | ¢po ¢| c ¢k z JThis{gGaraetgeidoe¥not&dver fnerchahdise k § | 1
okzkspo kqgt¢p opxuwmep § | ¢t | £st knnuop{ ¢ | ZUj

guarantees about delivery times.

Demonstrators should always inspecttheir order upon receiptc and should coach their host to do
the same to verify that the products are defect and damage free and to ensure thatthe entire
order and correct products were received. Doing so will help facilitate initiating the
exchange/return process within the stipulated 90-day period.

Third Party Guarantees

Some products supplied by third-party vendors may carry labeling guarantees. Demonstrators
should check the labeling of the products to see if any additional guarantees would apply and
whom they should contact for further information or performance under these guarantees.
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Exchange Policy

Demonstrators may exchange new, unused, currenicatalog merchandise within 90 days of the

original shipping date by sending the item and the order number or packing slip number as well

ki k n|lz}xp¢po T,ntk{sp _ op Ul z ¢| ce¢kz}tu{?2 e}
c¢tkz}u{? e}t ¥uctu{ -# ok8j | q ¢tp jtu}lu{s ok¢cCepyx
c¢tkz}lu{?3 e}i ctkz}u{ 3 e lmenti¥embagk. Ilferks§ecelvedfort u} ¢t p p
exchange after 90 days from the original shipping date will be charged a 15percent restocking

fee as well as a 16percent shipping and handling fee.

No exchanges can be made on supply items or incentive sets. Catalog mecthandise can only be

exchanged for other catalog merchandise, not for supply items. If an item is exchanged for a

highery unpo uc¢pzyx ¢tp £ }x£j kz|E£{¢ o|lpi {|]¢ n|E{C
that have been assembled cannot be exchanged.

If a customer or host wishes to exchange or correct an order, they must do so through the

demonstrator. Hostj | neEij¢C|lzp | ¥t | n|{¢kn¢ cceckz}lu{3 e}l ¥
demonstrator who sold the merchandise. In the event that the demonstrator is not avaihble,

another demonstrator may be contacted in order to facilitate the transaction.

Replacement Policy

c¢kz}u{3 e}i o|pi pep 8¢tu{s u¢ nk{ ¢] plaxknp op
demonstrator or their customers receive defective or damaged merchandise,they should contact
c¢kz}u{3 e}i wuwzzpouk¢px§g ¢| u{ uc¢ukSeegProkict | op n |

Guarantee Policyfor more information.)

Refund Policy

Other than as provided under the Right to Cancel Policy(US/CA) and Repurchase Policsx c ¢k z} u{ 3
Up! does not offer refunds on merchandisethat has been shipped to the demonstrator or
customer. Because of the nature of flex points, flex points are not refunded or exchanged.

Credit Card/Debit Card Policy

c¢kzlu{3 e}l | {x8 knnp}lc¢j n poutc | 0 pthovized to K 0 j
ius{x | ¥tunt k opz|{i¢ k¢|] 33ij nE£jc¢|zp tki kE£¢
credit card may be used if the demonstrator is authorized to sign on the account.

q
t

Accepting Credit Cards from Customers

c¢kz}lu{32 e}i tki ¢tp kmuxku ¢o8p z¢||{ jktstpkmsxg and3vithpayp o u ¢ n k
the associated merchant fees. This service is available to all active demonstrators.
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cCkzlu{2 e} ¥uxx | {x8 } | npdemonsiratgromoutdlikeko o q| }
accept credit cards as payment for class or event feesthey can negotiate a credit card program

with a local bank or financial services provider intheir area. They will be responsible for the fees

charged as well as following the stipulated policies and regulations as determined by the service

} | euop 1 ctCkz}lu{D e}l nk{{] ¢ mp tpxo pit| {iumxp
of these fees.

Because demonstrators are independent contractorsy c ¢ kz} u{ 3 e} 1T ¥ uyxxx n} plonupti
cardsono p z | { i ¢ bekalf, put deonstrators are still responsible for the manner in which
they handletheirn £ ¢ | zp i 3 n pou¢ nk o u{qg|] zkce¢u| {T

Y{ ¢tp pep{¢ | g k ntk spmknw |{ k }k8zp{¢ ¥tp p k
dpz | {j¢ k¢| ¥uxx mp p ~ flisputingothe €Hargdback of gnylegitindakez } u { 3 €
charge. This may include providing documentation including the signed order forms and/or

contacting the customer to resolve the chargeback. If the chargeback is not resolved

successfully,the demonstrator may be held liable for the value of the chargeback.

Using the Form

At the bottom of the Customer Order Form, there is a section for credit card information. If a
customer chooses to use a credit card,they must fill out this portion of the order form, and select
if the demonstrator is authorized to use the information for their current purchase only, or ifthey
would like it to be stored for future purchases. For proof of order and data security reasons,
Staz } u { ighdy}récommends that demonstrators save the form showing their authorization,
but blackout all but the last four digits of their credit card number.

If demonstrators choose to download their forms instead of purchase them,they must use the
additional credit card acceptance form. It is important thatdemonstrators fill out both portions of
the form, one for their records (under the above conditions), and one fortheirn £ ¢ | zp Jj pn|

Storing Credit Card Information

If a customer selectstoax x | ¥ ¢ ¢ k z } u {tHeir ceeflii cardtinformattoh, th@ demonstrator
will be held liable for any charges processed on that card directly through OEX (online or through
the contact center). Demonstrators have the responsibility to carefully handle this sensitive
information.

To store this information,demonstrators will need to enter the information separately into their
nEij¢|lzp i } | quxp u{ _Thyxy k{o | { degonstfatprswilk o n k {
need to maintain the record showing that their customer authorized their information to be

stored.

Demonstratorscan assuretheirn £ j ¢ | zp | ¢t k¢ c ¢k zcprtfiedgreditpaird £ pi u{
encryption technology, so if their customers choose to allow the demonstrator to store their
u{q| zkc¢u|]{ ¥uct cckz}lu{?2 e}tix ¢tke¢ u{qg|] zkcu]|] { wu
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Getting Paid

cEmzuc¢c¢u{s n pou¢ nk oi q] } | npjdemofistratofst | £st c ¢
receive their deferred income from an order. f any customer uses a credit card on an order their
demonstratorz £ ¢ j £Emzu¢ ¢t p p{c¢u p p¢kux ¢] ¢kx ¢|] c¢kz
the demonstrator would with any other order (or 25 percent for bronze elite andabovelt c ¢k z} u{ 3
Up!willremit¢ t p o p z | {20 or 2%kpeértent Bgferred income directly into their bank

knn| £{¢1 c¢kz}lu{?2 e}l ¥uhereforg, ifthememonstralons@mits thdiri ¥ pp wx
order by Monday at 11:59 PM (MT)heir funds will be available in their direct deposit account by

the following Friday (barring any holiday in the week, in which case it will be processed on the

following business day). Ifa demonstrator still receives their commission payments by check,

their deferred income payments will be made to them in their monthly commission check.

Demonstrator Payment Profile Policy

All demonstrators are required to create a Demonstrator Payment Profile so they can accept

ou pn¢ opl}l|iju¢ g | z c eskhatihey{mady be éniitledqol The Defmdstratdr § z p {
Payment Profile also allowsthem to use enhanced credit card payment options and direct debit

when they pay for their orders through OEX.

The Demonstrator Payment Profile is only accessible by loggingontot t p c¢kz} u{ 2 e} ¥p
Demonstrators can view their Demonstrator Payment Profile on the demonstrator websitein the
drop-down menu under their name in the top-right corner.

Anyone who has a demonstrator? pumber and password will be able to accesstheir information.
Therefore, demonstrators should not give their password to anyone and should change their
password frequently.

Demonstrators can create their Demonstrator Payment Profile by following these steps:

1. Log in to the demonstrator website.

2. Go to the Demonstrator Payment Profilein the drop-down menu under your name in the
top-right corner.

3. Read the Direct Credit, Direct Deposit, and/or CreditCard Authorization Agreement and
selectF Y kfps pp

The Authorization Agreement outlines a demonstrator® responsibility to make sure their account
information is accurate. In addition,they must agree to use only accounts on whichthey are the
primary or joint account holder. Before agreeing, demonstrators should make sure they
understand the terms of the agreement and what their responsibilities are as explained in the
agreement.

Demonstrators should not include any payment information ontheir profile if they are not a bank-
authorized signer on the account, nor shouldthey include their payment information on another

opz|{i¢ k¢| i } | quxp
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ctkzu{? e}i uj {]¢ xukmxp q] k{8 } | mxpzj ¢tkt¢e
information.

Security

Demonstrator Payment Profile is designed to keepo p z | { | ¢ ac&ogn} infgrmtion
confidential; p k nt o0 p z | {agcdunt iknforinatiéh jis accessible only bythem and authorized
ct¢kz}u{ 3 e} Theipchdcking &g gayings account numbers and credit card account
information will be maskedc meaning, only a portion of the account numbers will be \sible, even
to the demonstrator. Only enough information will be given so thatthe demonstrator will be able
to identify which account is being charged, usually the last four digits oftheir account number.

Direct Deposit

Direct deposit enables demonstrators to receive their volume rebate and override commission

payment directly into their checking and savings accounts.The payment file containing the
nlzzujijul|l{ k{o =& x£zp pmk¢p }k8zp{¢ u{qg| zkc¢cu] {
e} 1 3 nrle fiftwbahking day (in the United States)of the month. The actual deposit date of

¢tp g£{oj u{c¢|] k opz|]{i¢ k¢|] 33i mk{w knn|] £{ ¢ uj
paymenttimeline.c ¢k z} u{ 2 e} 1 | {x8 | gqp | .WKedBmopsfratorigt | £st
unable to receive direct deposit payments, they can contact Demonstrator Support.

To sign up for direct deposit, demonstrators should go to their Demonstrator Payment Profile and
add their checking or savings account to their profile. They are required to do this before they
place their first order.

Enhanced Credit Card Payment

Demonstrators can store up to three credit cards at a time intheir Demonstrator Payment Profile
and may use any of them attheir discretion to pay for their submitted orders. If a demonstrator

o | p iward® charge any of the cards intheir profile, they can enter a different credit card
number to be charged at the time they place the order.

To begin using enhanced credit card options, demonstrators should go to their Demonstrator
Payment Profile and add up to three credit cards.They will need the number and expiration date
of each credit card they wish to add.

Direct Debit /Electronic Check Payment Option

Direct debit or electronic check allows demonstrators to pay for their orders from their checking
or savings account. They may add up to two checking and/or savings accounts intotheir
Demonstrator Payment Profile to use when paying online or over the phone.

c¢kzlu{3 e}i {| zkxx8pumf {r G lkdduitth@®dayafteortheyplakce ¢ | ¢t p
theirorder. Theo p z | { i ¢ fin&neigl instytion will debit the account according to their

normal Automated Clearing House (ACH) processing timeline which may be up to several days
kgt¢p c ¢ k Zafed thepayeégnirequestiyd ¢t p pep{¢ ¢t k¢ k opz]|{ij¢
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¢ k{iknc¢u| { uj p¢E {po ¥uc¢ct| £¢ } k8zp{¢x cc¢kz}u{?
return fee.

To sign up for direct debit or electronic check payment options, demonstrators should go to their
Demonstrator Payment Profile and add a checking or savings account taheir profile.

Double Check Routing & Account Numbers

A routing number identifies a specific darand an account number identifiesm account. Ifa
demonstratorentersjust one digit incorrectly itheir Demonstrator Payment Profil&jeir first
electronic check willbounc§. G YLIAY Q ! LJH R2Sa y2i OKSO1 |
F 0O02dzy i ydzYoSNJ Ay Ldzi F2NJ ! /1 LI &YSypitéhdr {
information accurately. Failure to input accurate information will cause their payment to fail.

Trademarks and Copyrights Policy

Copyrights Definitions
The following is a list of some ofaldefinitions found irthe Trademarks and Copyrigh®slicy.

1 ACOPYRIGHS theexclusive legal right to copgublish, sell, or otherwise profit
from written, musical, or artistic material.

1 ATRADEMARIs a distinctive word, name, logo, or phrase describing or
identifying a product which is legaligserved for the exclusive usé the
LINE RdzOG Qa 26y SN

1 ASAMPLIHEs anitem suchas a card, scrapbook page, or thrdienensional
projectthatO2 Yy i Aya 2yS 2NJ Y2NB { G YLAYQ

1 MECHANICAL REPRODUCTTfEY image or samplehichincludes any
reproduction method other tharhand stamping.

Spz|{i¢ ke¢|] i mp{pqu¢ q |z c¢kz}u{3 e} 3i } |¢pnt¢
exclusivity is an important selling point, and the company will take the necessary steps to
preserve this advantage for all its demonstrators.

dtp q| xXx| ¥u{s uc¢pzix ¥tunt n|{jCuc¢cEc¢cp ¢tp u{cCpxxp
copyright, trademark, and patent laws:

T c¢kz}u{ 2 e} 1 3 istanpsg, ktamp sets,and prestarkped images.
T c¢kz} u{ 3 addtherwords|pbraseskand logos that are developed by the
company to enhancethez k wp¢kmuxu¢8 | q c¢kz}u{3 e}i } | of
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1 Any of the devices and processes comprising certain accessories and methods that may
be developed by the company and sold as products.

1 Anyteam and team leader demonstrator lists developed by the company for use in
marketing products and properly compensating demonstrators.

| tp il { zk8& £ip | px8& | { ce¢kz}lu{D e}is’yi {kzp
¢ctp ¢ctk{ c¢kz}lu{32 e}i } |oEntctjt

N
I

c¢kzYu{?2 e}i \| s]| i

SusutCkx quxpi | g ¢tp ce¢kzlu{?2 e}l x| s| k p kokuxk
may download and use these logos onselected advertising (see the Advertising & Internet
Activities Policy section for further explanation of these terms).Demonstrators cannot place the
x| s| | { k{8 | ¢tp ut¢pzi | } | o £ bempnstkatoré mays€ ¢t p Kk
the logo to create their own business cards, tradeshow banners and booth design, but must

pnpuep k}} | ekx q | z ocskazirlgany & thes¢itemamp q | p } u{¢u{

Spz|{i¢ k¢] i it | £xoapdigvedlojo§. g B pE CEz b E§I3¢cepi ctkz} uf
demonstrators should make sure that the logo is straight, not tilted. They may reproduce the logo

in a solid color that closely representsanyofc ¢ k z} u{ 2 e} i Jj.Additonak £ uep n| x|
guidelines on logo usage, as well as files of approved logos, are available on the demonstrator

website under the Print Lab.

INSPIRE - CREATE - SHARE

The Direct Selling Association (DSA) Logo

Demonstrators} pi p{ ¢ c¢kz} u{ 3 dilferent pverjuesfont@the pdbtic) gnE s t

customers purchase stamps and other products directly throughdemonstrators. This method of

ipxxu{s ou pn¢x8g§ ¢|] ¢tp }Emxun uj w{| ¥{ kj ou pnt¢
Washington D.C:based Direct Selling Association (DSA)nd the Direct Sellers Association of

Canada, national trade associations of the leading companies that distribute goods and services

directly to consumers.
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MEMBER

DIRECT SELLING
ASSOCIATION

United States

SA

.. rect :-_‘_ A.I._. snciatic +
Canada

It is a great benefit to belong to these associations soc ¢ k z } u én&uraggsidemonstratorsto

use the DSA logo ontheir minor and major advertisements. Itis available online in the PrintLab.

Theselogosj t | ¥ ¢t k¢ c¢kz}u{ 3 e} i ujsrekogrzpddantpeirCgdg ¢ kop
of Ethics and goals of ensuring quality, service, and convenience to millions of home shoppers.

When using the DSA logo,demonstrators should follow these guidelines:

7T S| {2¢ ntk{sp ¢tp ¢8}ypgknpx ¢£ { u¢ juop¥ks8jx |

T dtp ScP x| s| it] £Exo mp | g p~f£kx tpust¢ | i zkx

T S| {2¢ zkwp ¢tp ScP x| s| z]| p } Onyusgthdlago ¢t k{ ¢t
associated with the country in which they do business.

For further information regarding the DSA, seetheSc P3j; R| op | g T¢tunj k{o R]

Copyright Notice: Advertising/Contests/Charitable Events

Demonstrators must use the copyright notice when reproducing any images or samples. They
must also include the copyright notice when donating any hand-stamped items to a charitable
organization (see Angel Policy for more information) as well as when submitting any artwork to
papercrafting or any other publications for contests or to be considered for publication (see
Artwork Contests and Submission of Ideas Policyfor more information). In these cases,
demonstrators mustuse the following copyright notice:

Images copyright 1990fn n £ p{¢ 8pk® 6 cc¢kz}lu{?D e}l
OR
Images © 1990kn n £ p{¢ 88pk® 6 c¢kz}lu{3 e}i
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Copyright Notice: Interne t

gtp{ }]i¢u{s } |Jvpnte¢j n pke¢po E£ju{s ce¢kz}lu{3 e}l
Internet/Website Policy for guidelines), demonstrators must provide the appropriate copyright
notice.

ej u{s c ¢k zlnmagésandesampl8s;

ct¢kzlu{3 e}l tkj suwmp{ xuzuce¢po xunp{ip gl zpnt k{
which includes any designs, patterns, instructions, techniques, or processes derived from the
artwork or images. A demonstrator or customermé& zpnt k{ unkx x § p} | oEnp k{

image (with the exception of images contained within copyrighted publications) for personal, non
commercial use. See the Angel Policy for guidelines on selling items containing Stan} u{ 3 e} 1
artwork.

Any piece used or displayed in the public domain containing mechanically reproduced images
(displayed in a public place, posted online, etc.) must contain the appropriate copyright notice.

Spz|{i¢ k¢] i zk8&8 £jip k{websitezftradvertigingfthe saleéfk z} u{ 3 e} i
c¢kz}lu{? e}i Spzldiagrwcke¢|[{x8zk8 {|¢ £ijp k{8 cckz} u{
}pl Y xp?2i agknpix sp{p kxx8Seef|iy{ | ki ctkagpu¢®Dxpe}lit]| ¢
and Graphics for Advertising Policyfor more information.

R|}8 ust¢ | g ce¢kz}lu{?2 e}i ~“Emxunkae¢ul| {i

Pxx c¢kz}lu{3 e}i }Emxunkc¢u|l{i k p n|}8&8 uste¢po ms§
permission. From time to time, these publications will include a ndaice that specifies those pages

of the publication that may be copied. Permission is granted to active demonstrators of the

company to copy pagesofc ¢ k z } u { Fforgpesomajpuge; such as enlarging patterns, for

¢ ku{u{s } £ } | ipi uigaonly),ancfdr husipess{piposesd. Pages may not be

copied for distribution to customers or others without specific permission.

When quoting or photocopying text, accompany it with the following:

Excerpted from [quarter/year]c ¢ k z } u{ IRIc¥@®nwst ¢ n8pk ©6 cc¢kzlu{?2 e}

R| }'8 ust¢ | g c¢kz}lu{D e} UxS8p |

dtp c¢kz}tu{3 e}i opz|]{i¢ k¢ ¥pmjuc¢p tkij o] ©p{ i
demonstrators with their businesses. These may be printed and reproduced without prior

approval from Staz } u { ™@¥Demohstrators can resize photography and graphics as long as the
photography or image used for advertising does not become skewed, distorted, or of low-quality.
(SeethePoop ¢uju{s c ¢ hkoamsioufirtBeraetails) =~ | z| ¢
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Publishing Photos

ctkz}u{ 3 priyacyPelicyprpverksypublishing photos of any individuals other than
k opz|{j¢ k¢| k{o ¢tp opz|{i¢ k¢| i uzjiz
demonstrators submit photos of themselves or members of their family,theys k { ¢ ¢
Up! the right to publish those photos. Ifa demonstrator would like to submit a project with
photos of individuals other than immediate family members,they must have those
photographed fill out a Release of Artistic Work and/or Photography.This form can found
online in the Print Lab. These forms should be included with the submitted projects.

Angel Policy

c¢kzlu{3 e}i ¥pxn|zpi kce¢kgt u{céyrphed phgeintesr wp ¢ | £
own handmade craftwork and other projects that they produce to sell. Therefore,c ¢ k z} u{ 3 e} i
gives} p zujijul{ u{ ¢tp gl z | g k xuzuc¢cpo xunp{ip ¢]
of creating items for sale, under thefollowing criteria:

1 Handmade craftwork created for sale must be personally and individually created by the
selling artist and may not be reproduced or copied in any form by any means, graphic,
electronic, or mechanical, including photocopying. Mass producton, assemblyline
construction, production by workers for hire, or syndication of craftwork for sale is strictly
prohibited. Digitally created projects intended for sale must be personally created by the
selling artist.
T Pxx | g c¢kz}l} u{ 3 pwidghieddwhicluraekns ihgt thdy may not the copied
without permission. To help protect the rights granted by these copyrights, all items for
i kxp £ju{s c¢kz}lu{D e}i wuvuzkspj z£ij¢ mp zk wpo
c¢kz}u{3 e} i Stampsets phown\inthe gafalpgp
1 There are no quantity limits on handmade, forsale craftworks that abide by restrictions as
stated in this policy. Demonstrators may only sell 150 total individual items per calendar
year of printed items digitally createdn | { ¢ k u{ u { s imagésmnless{ot@er e } 1
permission has been requested and granted. Calendars, cards, photobooks, or other
digitally created projects apply to this limit.
1 Completed, handmade, or digitally created (printed) projects may be sold at compditive
and non-competitive permanent retail locations, as well as temporary craft events,
community fundraisers, and over theinternet. In selling handmade or digitally created
projects, the seller must make it clear that the items are handmade or persondy created
by the seller, and not a product of the company. The seller may indicate that the supplies
£Eipo k p q |z ct¢tkz}lu{?D e}ix mE£¢c ¢tp cc¢kz}lu{I e
sole purpose of promoting the sale of handmade or digitally created projects.
1 Demonstratorsz k8 {| ¢ £ijp c¢kz}lu{3 e}i wuzkspi q] ctp
company trademarks.
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f Susuc¢kx quxpi | g k{8 ¢8}p n|{¢ku{u{s ce¢kz}lu{?
condition.

1 Persons creating handmade or digitally created(printed) items for sale are responsible for
complying with any state and local business and tax regulations.

9 Persons participating in thisAngel Policy assume all liability for suitability of their work
k{o ks pp ¢] u{opz{uq§8 asshkfohtndirdorlke } T q | z ouj} £

T c¢kz}lu{32 e}t uj k ec¢ckt nj| }| kecu|] {1t dtp xk¥i |
state and federal courts for Salt Lake County, UtahlUSA, will have exclusive jurisdiction
over any proceeding arising from this policy and Sdt Lake County, Utah shall be the
pinxE£juap wp{E£pt P{8 gkuxf£ p m8 c¢kz}lu{3 e}i ¢
a waiver of such rights.

Advertising & Internet Activities Policy

ct¢kzlu{3 e}l psfxk x8 } k odertoprpniote pndcreafe koo p ¢ uj u{
|}l ¢£{ucupi ql opz|{i¢ ke¢|] jt1 c¢kz}u{?D e}i P i
international advertising or promotions both online and offline.

Demonstrators may also participate in advertising and promotions effots for their own
businesses, but must adhere to the criteria as detailed below.

If a demonstrator has any question regarding offline or online advertising and marketing efforts,

they should contact Demonstrator Support prior to beginning a campaign. To obtain preapproval,

¢tp opz|{i¢ k¢ it]| £xo0o gk, x zkuxyx | pzkux ¢tp
label the request as advertising approval request, and send the following with the request:

1 A copy of the final ad, script, or article

1 The name of the publication, broadcasting company, or website that will run the piece
and its contact information

1 The expected date of publication or broadcast

The demonstrator should include their personal contact information and allow five business days
forStampu{ 3 e} i ¢| peaup¥ Kk{ disingrpduests angtofedpomd.u ¢ ¢ po kowrp

With any advertising efforts, the demonstrator may list only their contact information (hame,

phone number, email, and website) without preapproval. Inclusion of any additional tet, the

c¢kzu{? e} x|s|x | k{8 c¢kz}lu{? e}i k ¢¥| w u{
m8 ct¢kz}lu{3 e} mpqg|] p m | konkij ¢ | }Emxunkcecu| {1
proper approval from local entities as applicable for each type of advertising.

Poop ¢uju{s ¢tkt¢ p~£u pij k}} | egkx m8 c¢kzlu{?3 e}

Newspapers, magazines, event brochures,signage, or telephone listings
Television and/or radio ads

Commercial door-to-door (mass distribuion)

Banners, pamphlets, brochures, or other advertising to be used in tradeshows

= =4 =4 =
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9 Paid boosts on social media sites

Offline Advertising

Demonstrators should plan for sufficient time to prepare the material, receive approval from

ctkz}u{ D e} i essaykhapgesssulEinit 4 fmal copy, and have the material ready for

}li¢u{sx }Emxunkc¢u| {x ouj¢ umEcu]| {x | m | konkij ¢t
pnpuepo u{ {E£qqunup{¢ c¢cuzp ¢| n| z} x peagdine¢t p k} } |

Non-response does not constitute acceptance.

Demonstrators should use these guidelines as they prepare advertising materials:

T Yqg ¢tp ce¢kz}lu{3D3 e}l x| s| ui E£jpoyx ¢tp opz|{ijc¢
usage guidelines. This includes but is not limited to business cards, punch cards, banners,
and display signs. (Seec ¢ k z } u { 3 slechtéd in\the Brint Lab for more information.)

9 Any materials including the logo must first be approved by Demonstrator Support.

1 If a demonstrator is using a company hame, they must own that name.

1 All materials should be professional in appearance and in the messages communicatd.

Demonstrators should refer to Public Relations Policyif contacted regarding participating in an
u{¢p w©vup¥ | m | konkp!'¢ n| {np {u{s ce¢kz}u{?

Though demonstrators may not sell products in permanent retail locations (seeSelling in a
Permanent Retail Location Policyfor more detail), they may advertise in those locations.
Demonstrators must make sure to obtain permission from store management before leaving
flyers, business cards, brochures, or catalogs in waiting roomspn counters, or on bulletin boards.

When demonstrators proactively engage in advertising, they must accurately represent their role

as an independent demonstrator in all written and oral communication. Demonstrators may not

represent themselves as employep | | ksp{¢ij | q c¢kz}u{? e}i dtp8 :
¢tpzipxepi ki k{ u{op}p{op{¢ ce¢ckz}u{2 e}l opz|{ic¢
make any claims to income and donot imply any of the following:

T dtp8 k p k{ pz} x| &pp ¢rthatthairpdrsbnalbgsinesgikpartofl { 3 e} i
n|l }|] ke¢p c¢kz}lu{3 e}i dtp8§8§ z£ij¢ {|]¢ £jp ¢t pu
customers to believe it is an employee title.

1 They have exclusive rights to a territory.

T c¢kz} u{ 3 edrdéercatajogdompark.u x

U |z ¢uzp ¢] Cuzpx c¢kz}lu{?2 e}i zk8 kjw opz|{i¢ Kk
u{ucC¢ukcumpjt Y{ ¢tuj nkijpx opz|{i¢ kc¢|] i it] £xo }

Up! and should refrain from promoting their own personal businesses. (For example, if a
cpxpoeujul|l{ j¢kcecu|]{ kijiwij ¢] }xknp k xu{w |{ ¢tpu
¥pmjuc¢p k{o {| ¢pekonal pebgitd.)i ¢ k¢ | I
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Online Advertising & Activity

ctkzlu{3 e}l kxx| ¥lige onlipezgdsdurces sukhta$ sogial miedlia, Hogging,

i | EdEmpx k{o | ¢tp i £Ent }xke¢q| zi 4q] kn¢uosucupi
and opportunities, links to DBWS, instructional or informational videos, etc. However,

demonstrators may not participate in any paid web advertising including, but not limited to the

following:

1 Banner ads, payper-click ads, search engine marketing, affiliate linking programs,
sponsored links, social ads, etc.
1 Email spamming (unsolicited emails to promote Stamdi 2 e} i q| }pl P xp ¥t |
opted in). This includes the purchasing of email lists or acquiring email contact lists from
outside sources.
9 Spam linking or spamdexing
Demonstrators may email recipients or subscribers who have previously optedin for
communications, or who have initiated requests to be included in bulk emails or newsletters.
Demonstrators are expected to respect and honor requests from those wishing to opt out of
n|lzz£{unkc¢u| { u{ k ¢uzpx8 k{o } | gpijtratofsfobry zk{ {p
use reputable servicesif contacting customers via mass email.

Poop ¢ujuf{s ce¢kz}lu{? e}i  |z]|¢u]| {i

c¢kz}u{ 3 e} i Wilizdd ro|drévudttdntjon tk cepain products and increase sales
revenue for both demonstrators and the company.c ¢ k z } u { 2 e }ram8tions ingusleEbxtk }
are not limited to the following:

1 Sale-A-Bration: An annual sales event typically held January through March, where
customers and demonstrators may earnexclusive, limited-availability products based on
their purchases. Demonstrators may earn additional rewards based on their sales and
recruiting during the promotion. All rewards are subject to change on a yearly basis.

i Catalog Premier:Catalogs, catalog images, and catalog products are typically released to
demonstrators shortly before being made available for customers. This period is known
as catalog premier and follows strict promotion guidelines which will be made known to
demonstrators with each catalog launch.

91 Preorder: the point in time when the company allows demonstrators to order the product
prior to a formal release date, when the product is available for order and delivey in the
normal course of business. Similar to a reservation period.

Spz|{i¢ k¢] i k p kxx| ¥ pomotligns tktloewr qustatners heforethek z } u{ 3 e
} Jzl¢u] {i mpsu{ ©wuk mx]|sjix gx8p iX pzkuxyxy k{o | ¢
vary, demonstrators must follow thes guidelines as they advertise:
1 For promotions with a preorder period, demonstrators can begin announcing the
promotion to their customers when the preorder begins.

1 For promotions without a preorder period, demonstrators can begin promoting the
promotion one month prior to the start date of the promotion. If the announcement comes
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less than one month prior to the promotion, demonstrators can begin promoting it
immediately.
i For annual promotions such as the retired list or SaleA-Bration, demonstrators can begin
advertising these promotions and sharing the dates of the promotion with their cusomers
once they know the scheduled dates as announced on the demonstrator website.
However, demonstrators should wait to show samples and product until the preorder for
the promotion has begun.
$ Yg kK } Jz| ¢u|]{ uj E£{wpuxpoattrEmakbegniskkadngu{ 3 e} 1 T
information, samples, and product once the spoiler restriction has been lifted, unless told
otherwise at the event.

Occasionally certain promotions may include specific instructions and guidelines regarding
advertising. Such excepions will be made known to demonstrators via the demonstrator website.
Demonstrators are expected to be aware of and follow nontypical promotion guidelines as they
arise.

eip | g c¢kz}lu{3 e} " t|]¢|]s k}ts&8 k{o V k}tu

Demonstratorsz k 8 n| } 8 c¢kz}u{3 e}i s k}tunj k{o }t]¢] s I
use in their personal ads, flyers, and websites for advertising purposes. This permission does not

pl ¢p{o ¢] pxpn¢ | {un quxpi | q c¢kzatalogsdr e} 1 3j n|
zksk©Ou{pit Yq ct¢kz}u{?2 e}l E£ipi k{ uzksaalable } |
to the public, a demonstrator can use that image to advertise the special, opportunity, or

products as well. For images containing producs not yet released to the public, but available for
demonstrator preview, the guidelines for posting images of demonstrator preview products must

be followed (see the Internet/Website Policyd x £{ xpiji c¢kz}lu{ 2 e} j}pnuqu
use those images.c ¢ k z } u dgrants a&cfijvé demonstrators limited license to use these

n|}8 ustce¢po uzkspiji gl ¢tp xuzucecpo }YE }lip |aga } |

} 8
Z |

gt p{ £ u{ s pgaghizstand{pidtography in advertising:

1 Demonstrators can resize photography and graphics as long as the photography or
image used for advertising does not become skewed, distorted, or of low-quality.
1 Demonstrators must followthePoop ¢uju{s c¢kz]lpalidy@Bheedsing =~ | z| ¢u
yrloe i | s k}tunj q |z k c¢kz}lu{3D e} j}rpnukx
T Spz|{i¢ k¢|] i zE£j¢ u{nx£fop ¢tp cckz}lu{33 e}l n|
Up! photography and graphics. Make sure the copyright notice appears like this:
Yzkspi X nipk®6 cc¢kz}lu{?2 e}l
91 Due to contractual limitations of photography including models and faces, demonstrators
zk8 {]|]¢ £ip k{8 c¢kz}lu{?3 e}i wuzkspj jt] ¥u{s }p
lifestyle photography.
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Promoting Catalog and New Product Releases

1 Demonstrators can start sharing the physical copy of the catalog (showing it in person,
distributing it, and so forth) once the preorder time begins. Whenc ¢ k z } u grdgides & 1
catalog to a select group of people earlier than the preorder date (such as a catalog
premiere), demonstrators can begin sharing or showing the physical catalog once they
receive it without waiting for the preorder time, unless they are told otherwise.

1 Demonstrators CANNOT postthe catalog online until Stampin' Up! has released the
catalog online to the public. Currently, this is the date the catalog goes live for customers.
(Demonstrators can takea photo of the catalog cover or one of themselves showing a
closed catalog and post them online.)

1 Demonstrators can share or show physical producs (not just samples) from an upcoming
catalog once the preorder begins for those items. If the itemisshownatk c ¢ kz} u{ 3 e} i
event, demonstrators can also share or show physcal products unless told otherwise.

This applies to showing it in person OR online. Howeverc ¢ k z } u fecemneehds that
demonstrators use judgment in choosing to show products to their customers before their
customers can actually purchase. Showing prodicts always builds excitement and if
customers cannot immediately purchase the producs, that excitement may be gone
when they can purchase.c ¢ k z } uén&uraggsidemonstrators to focus on current
products to generate sales. Ifdemonstrators choose to show new products early, they
should make sure to also spend time promoting items thattheir customers can buy right
away.

Personal Promotional Resources

Personal business items (not for resale) that a demonstrator may wish to produce using the

c¢kz}u{3 e} i x| s| x uzappsoyedthroughc ¢kk z¢}¥u|{ 2w ez}£ij ¢Spnzp| { | ¢
may produce business cards or stationery that refer to themselvesasa Stathu { 2 e } 1

Independent Demonstrator without obtaining approval if they donotinclude ¢t p c¢kz} u{ 3 e}
logo. Aside from products offered fromtimeto-¢ uzp m8 c¢kz}u{ 2 e}ix ¢tp cCk
name may not be used on business checks, credit card receipts or any other financial document.
Demonstrators may purchase generic checks and handstamp them to generate interest in their
business.Spz | { i ¢ k¢| i zksg {]| ¢ p} | of£np k{8 } | z]|] ¢cul| {
produces.

Company Name

gt p{ E£ju{seFicpgkad uk 2i p{ ¢p{ npwritten flokufrenyart ¢ j ¢k¢pzp{ ¢;
advertisement, demonstrators should follow these guidelines:
T c¢kz}u{? e} zk8& mp YycdPtp¥"®@d{epudtp khkx¢okki

T eip k{ k}li¢ [}tp kqg¢p ce¢kz}u{3r
1 Add an exclamation mark after Up!
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1 Add the superscripted registered trademark symbol (®) after the exclamation mark the first
¢tuzp ¢tp {kzp ui £jpo |{ k{8&8 }ksp | ¥tp pep

See Trademarks and Copyrights Policyfor guidelines on the proper use of logos.

Coupons and Gift Certificates

Yqg k opz|] {i¢ k¢ £Eipi k n| £}y { | sug¢ np ¢uqunk
activitesy ¢t p8 z£i¢ nxpk x8 wuvop{¢tuqgq8 ¢tke¢ ¢tp opz]|{it¢t
incentive.

Telephone Listings

Spz|{i¢ k¢ i zk8 | m¢ku{ k xuijndepdndentct kke} apBpkti{p
opz|{i¢ k¢ F 9| xx | ¥ p o enfghe telepponeodpertdry profibitktbeluse?d; { k z
of grammaticalmarkc j £nt Kk j ¢ctp k}|]i¢ |}tp | ptihik kzkcecu]| { z

permissible to publish the listing without these marks.

Public Relations Policy

Occasionally, representatives of the media may be interested in speaking with a demonstrator or
k¢ep{ou{s k ¥| wjt|}t Y{ ¢tuj nkijpx k }Emxun p x k
contact a demonstrator in the appropriate area and will offer media coaching for the

demonstrator.

If a member of the press contacts a demonstrator directly, they should make sure the media
representative is informed they are an independent demonstrator and thatthey are not a
spokesperson for the company.

The public relations department is a great resource tohelp demonstrators prepare for a media

interview. A trained publicist will walk demonstrators through the process and provide them with

interviewing techniques that will allow them to maximize their time with the reporter. This will

result in an effective interview, which can helpdemonstrators build their business and

n|lz}yxpzp{¢ij ¢tp n|lz}}k{82] u{c¢p {kce¢u|]{kx }Emxun p

Demonstrators shouldk x x | ¥ %# m£ | u{ p i theyoekuest pabli§ relatianse p ¥t p {
coaching. Because media is always working on a deadline,c ¢ k z } u gu@@ests that
demonstrators call Demonstrator Support as soon asthey are contacted and ask to speak with
someone in the public relations department.

Selling in a Permanent Retail Location Policy

A permanent retail location is any location that conducts business in a store, consignment shop,
kiosk, mall, market,ori{ ¢ p {p¢ jucp | ¢t psponsbreckebsike. c ¢ kz} u{ 3 e} 1
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Any such location that sells products usedfor papercrafting is considered a competitive
permanent retail location. Demonstrators may not conduct sales in a competitive permanent retail
location, except as allowed herein:;

1 Demonstrators may conduct a norhost event at a competitive permanent retail location.
They may also participate in temporary commercial events there.

1 Demonstrators may sell handcrafted items on a limited basis at competitive retail
locations as allowed under the Angel Policy

1 Although any internet site (other than a DBWS) is considered a permanent retail location,
certain current merchandise may be sold on a personal website or blog as allowed inthe
Cashrand-Carry Sales policy (see theCash-and-Carry Sales Policyfor further information).

Any location that conducts business in a permanent retail location that does not sell products
used in papercratfting is considered a noncompetitive permanent retail location. Demonstrators
may participate at events in such locations so long as they follow the rules established by the
host location.

Observing this practice ensures that customers will look to demonstrators for theirpapercrafting
needs rather than going to a retail location.
Temporary Commercial Events

Temporary public events are those events organized in whole or in part to provide ogportunities

to show products and take orders from the public such as fairs, trade shows, or conventions.
c¢kzlu{3 e}l pip e©epi ¢tp ust¢ ¢| }k Cunu}lke¢p u{
participate in the event, demonstrator participation will be evaluated on a case-by-case basis.

Demonstrators may not advertise for a public event in which they do not plan to participate.

If a demonstrator participates in such a public event,c ¢ k z } u\aBts tkenito represent the
company in a professional manner. Logo displays and banners may be printed through any

ap{o|] x mEC¢ p~£u p } u] k}} | ekx Adgertisng&z} u{ 3 e}
Internet Activities Policyandinthec ¢ k z} u{ 3 e} i) V| s|] i | xun§

Teaching Events

Demonstrators may find opportunities to teach stamping in their communities either for free or for
a fee. They may, if permitted by thestoremanagpg z p{ ¢ x t k{o | £€¢ c¢kz}lu{?2 e} i

If the classes are held in a nonretail or noncompetitive retail location, demonstratos must know

and follow the rules established by the host location. In such locations demonstrators may use
currentcatalogS¢ k z} u{ 3 e} i } | oEnc¢j u{ ¢t opu } pip{¢kcecu]| {
sales activities as permitted by the host.
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Continual Discounting Policy

c¢kzlu{3 e}1 j¢ | {sx8 oujn|£f kspij k opz|{i¢ k¢|] 2
discountingofc ¢ k z} u{ 2 e}t } JoEn¢jt Pj u{op}tp{op{¢ n|{¢
¢tp } unpji |qg ¢tp } |oEn¢j ¢tp8& |qggp T X| ¥pep x }

can seriously affect the businesses of other demonstrators. In addition, these connual discounts
nk{ pofnp ¢tp ©wkx£E£p | q c¢kz}lu{3 e}1T } J]oEnc¢cj u{

Demonstrators who choose to offer continual discounts will not be eligible to receive any award,
bonus, recognition, or other incentives. Demonstrators who earn these awards may be asked to
acknowledge that they do not engage in continual discounting practices and that they do not

ouin|£{¢ ¢tp ccCk ¢p [u¢ pinp}¢ k¢ C¢uzpji | g9 | ggun
demonstrator who the Compliance Department finds to have violated this rule will not be eligible
q | k{8 c¢kz}lu{?2 e}l k¥k o q] k zu{uzf£fz | g ¢tp

(though they will continue to receive all commissions and overrides¢ t p &fd xhsough their
sales).

Cash-and-Carry Sales Policy

Cash-and-carry sales are defined as those circumstances where customers purchase an item and

Ckwp u¢ ¥uc¢t C¢ctpz ¥uct | £¢ fOrderfullimentpmcepsiThek mx uj t po ¢
c¢kzlu{3 e} i Y{op} p{ onpehtoénlyalmues|thfs préctick dnfler limied p p
circumstances, otherwise strictly prohibits demonstrators from engaging in cashand-carry sales.

Cash-and-carry sales are discouraged for the following reasons:

9 There are substantial financial risks associated vith stockpiling inventory that may
become obsolete, discontinued, or unable to be sold.
1 Demonstrators may be subject to zoning, reporting, and tax laws. Such laws can be
complicated and demonstrators may find themselves unwittingly violating them. Even wih
allowed cash-and-carry items, demonstrators should not carry inventory to the point of
being considered an in-home or retail store.
9 Stockpiling inventory can potentially cause financial stress on a demonstrator if the
inventory is not sold in a timely manner.
T dtp c¢kzlu{?2 e}i } JoEnc¢ xu{p uj i m | ko ¢t k¢
satisfy any particular consumer. In addition, the inventory restocking fee and the90-day
p¢ef { k{o p!ntk{sp }|xun8& ¥Xpzp¢| &g apep{ftf Bt]
Up! has made limited exceptions to thisCash-and-Carry prohibition: See the Allowed
Cashrand-Carry Merchandisesection below for a description of these exceptions.
1 Demonstrators will need to be aware of any impact to ahost when they sell items in a
cash-and-carry manner. Demonstrators should not significantly impacttheirt | j ¢ 3
c ¢ kz} u{ 3 bysellndgitenos putside of the established ordering system.
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Allowed Cash-and-Carry Merchandise

ct¢tkzlu{3 e}l o]l pi kxx]| ¥ ¢t p -HBandlumdérthafpllowing | pxxu{s z
nu nf£zjc¢k{npje kot pi uwpradyced kits fidentifledik{ts wdl bekpasiedidn the e } 1
demonstrator website), demonstrator-produced kits, catalogs, and discontinued merchandise.

Current merchandise (adhesives and kits containing current producs) may only be sold at in

person events, on a DBWS, or a pesonal blog or website. Sales of current producs on internet

auction or consignment sites (such as eBay or Etsy) are still prohibited

Also, the company may from time to timec subject to applicable local laws and ordinancesc
engage in a temporary promotion of a high-demand product (usually around the time of its initial
release) which may cause it to sell out very rapidly and thus, not putting the demonstrator in a
position of stock piling or accumulation of inventory. Such events are rare and not considerd to
be the norm upon the release of new or existing product.

Demonstrators should keep in mind that, in order to protect themselves from any significant
financial burden, as a general rulethey should sell at least 70 percent of any merchandise
intended for resale before placing another order for products for resale. Demonstrators should
bp k¥k p | q dReguzhase Pchecyvengnipl@dnning any cash-and-carry sales.

Adhesives

c ¢ k z } uredBhzesthatiin many cicumstances, it is convenient for the customer if the
demonstrator has a stock of various adhesives onrhand for sale when completing projects.
Therefore, demonstrators may sell any adhesives from the catalog on a castand-carry basis.

c ¢k z} u4rodueed Kits

c¢kzlu{3 e}l } JoEnpj k z]{¢tx8 xu{p | g wue¢ij keoku
Those kits may be sold ina cash-and-carry manner. Also, fromtimetotimec ¢ k z } uay e} i

release other special kits that may qualify for the cashand-carry exception. As these kits are

announced,c ¢ k z } uWillxlealy state when they qualify for the exception.

Demonstrator -Produced Kits

If a demonstrator is creating project kitsc whether they be card kits or any other project kitc they
should be careful to avoid purchasing more merchandise thanneeded for the kits and causing a
stockpile of merchandise.

In addition, demonstrators should make sure they follow these guidelines as they build their kits:

1 Kit contents must be consumable;they cannot include stamp sets, fullsize ink pads,
c¢kz}u{ @agyprpdacisgt k¢ x uqgq {| ¢ | xox n| £x0 mp p¢E
T [u¢e nj{cp{¢i nk{{]| ¢ n|shoriginafpackagikgz} u{ 3 e} 1T } | of
1 Kit contents, such as cardstock or paper, cannot iclude anypre-j ¢ kz} po c¢kz} u{ 3 e
images.
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Demonstrators should keep in mind thatoncethey} £ nt kjp c¢kz}lu{3 e}i1 } | of
their own packaged kit with those products, they have created their own product in a sense, and
the productsarenolongerc ¢ k z} u{ 2 &.JA§ a résultjdembnstfators cannot return those
ut¢pzj ¢| ceckzru{3 e}i q] k pgf{o | pi ntk{sp £{

Kits
1 What are they?
A kit is a collection of consumable products packaged together to create a specific
project, such as for a stamp camp or class.

1 Are they allowed?
Yes, as long as the conents of the kit follow the cash-and-carry Policy on kits: contents
it] £Exo0o mp zkop £} | q c¢kzlu{3 e}l } JoEncCj| y¥u
asframes), mu¢ mp n| { i £Ezkmxp vy{]| i¢tkz} jp¢ijec)zk wp j
it] £Exo {|] ¢ mp u{ | usu{kx ct¢kz}lu{3 e} }knwksu
If the kit is for a class, where you collect registration fees in advance, you may include a
stamp set (or other products) in the price of your fee and order them in advance to be
delivered at the class.

1 Can they be sold on blogs or personal websites using a buy now button?
As long as the kit follows the cash-and-carry kits policy, it may be soldon a personal
website. Any non-consumable products, such as stamp sets or ink pads, may not be sold
directly from a blog or personal website. For example, if customers are paying for a
specific class on your blog, you may sell the corresponding kit for theclass on your blog,
as long as the kit contains only consumable products. You could not add a stamp set for
purchase on your blog, even if it corresponds with the kit or class. You could, however,
advertise the stamp set on your blog and either have custamers buy it through your
DBWS, or have them contact you to purchase the set.

Product Shares

1 What are they?
A product share is where multiple people contribute money to an order, and then split up
and share the products in that order, specifically productsthat are typically sold in a
package. For example, a product share could include paper, buttons, or ribbon, and the
people participating in the share would receive pieces of each product. Any compilation
of products packaged together for reuse, without a specific project in mind, is considered
a product share. Product shares cannot include stamped images, diecut or punched
shapes, or components embossed by the demonstrator.

1 Are they allowed?
Yes, but they should be conducted in a manner that allows the denonstrator to collect
the money, place the order through the regular order fulfillment process, then divide the
products up among the participants in the share. Demonstrators should not keep product
on-hand to sell in product shares, as this is a violationof our Cash & Carry Policy.
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1 Can they be sold on blogs or personal websites using a buy now button?
Demonstrators may advertise a product share online, but customers should not be able to
purchase their portion of the share directly from your site. Buy nowbuttons or shopping
carts are not allowed on personal websites for the purchase of current products, including
product shares (with exceptions as described below).

Product Samplers

1 What are they?
A product sampler is a compiled sample of products, such asribbon, paper, punch
templates, die cuts, etc. The sampler is a completed project designed to assist others in
making purchase decisions or demonstrating products. Product samplers are not
designed for the sample pieces to be used on projects.

1 Are they allowed?
dtp P{spx | xun8 kxx| ¥ij k{8|{p ¢ i pxx n|lz}xpt¢
and a sampler is currently considered a finished project. As such, the included products
should consist of only one sample of each product (or color or size) andshould not be of
such a size or length as to be reusable.

1 Can they be sold on blogs or personal websites using a buy now button?
Yes, finished projects may be sold on personal websites using buy now buttons as long
as they follow the Angel Policy.

Selling Products for Online Classes

Demonstrators may sell products compiled for a class on their website, but they must follow the
Demonstrator-Produced Kits policy. In order to use a buy now button (or any other method of
taking immediate payment), the productsbeing sold must all be consumable and may not include
any non-consumable products such as stamp sets, ink pads, etc.

Advertisingnon-n | {  £Ezkmxp u¢pzj; ki Fqg ppfF ¥uc¢t ¢tp } £ ntk
the same as selling them.

If there are non-consumable products needed to complete the project associated with the class,

¢Ctpip ucepzi nk{{| ¢ mp j|xo ¥uc¢t k m£8§ {| ¥ mECC| {1
option as a way to gather orders, but there must not be a method to pay for norconsumable

u¢pzj ou pnex8g ¢t | £st k opz|{i¢ k¢|] 33ij ¥pmjucCprt

This policy is in place for personal websites, web pages, social media pages, or any newsletter
that resides on a web page.

Related Policies
Review the following policies in the Demonstrator Policies document to help you if you choose to
participate in these activities:

1 Angel Policy
1 Cash-and-Carry Polcy

1 Internet/Website Policy
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Buy Now vs. Contact Me

T gtke¢?d; ¢tp ouqqgp p{np mp¢¥pp{ k mME8§ {| ¥ mE£C¢| {
A buy now button or a shopping cart (or any other similar option) requires a customer to
pay for the products they are purchasing directly on your website. There are limitations of
what can be sold using buy now buttons or shopping carts. See below.

A contact me form allows the customer to tell you everything they would like to order
without paying for it directly on the site. Then you, as their demonstrator can contact them
to receive payment and place the order through the proper ordering system. These are
permitted on demonstrator websites.

1  When is a buy now button or shopping cart (or an y other form of taking immediate
payment) appropriate on a personal website?
Demonstrators may currently include an option to purchase directly from their website for:

0 Tutorials for projects or classes (cannot include products with the online purchase)

o Kits and adhesives that meet the specified criteria stated under the Cash-and-
Carry Sales Policy

o0 Samplers and completed projects as allowed under theAngel Policy

0 Current catalogs

Spz|{i¢ k¢] i it] £xo {|] ¢ jpxx c¢kz}u{3 e}i } | ofEn
websitee QE¢ ¢ | { | ¢t k¢ xu{w ou pnc¢x§ ¢| k opz|{i¢ k¢| 3
c¢kzlu{3 e}l } JoOoOEnc¢cj T

Catalogs and Discontinued Merchandise

Catalogs are an ideal item to have orthand at all times, and demonstrators may want to be
prepared to sell this valuable tool whenever the opportunity may arise.

Discontinued merchandise may be sold at stamp camps, open houses, community fundraisers,
seasonal boutiques or bazaars, or over theinternet. Discontinued merchandise may not be sold
at workshops or other host events, where offering these items for sale may hurt the host?3 j
potential for rewards. Selling discontinued merchandise can be a convenientway to deplete
stock of merchandise that is not current, but consistently doing so can potentially harm sales and
overall business.

If demonstrators choose to sell catalogs or discontinued merchandise via any sales format

| E¢Cjuop | g ce¢kz}lu{ D e} 3i p theylammkablg for pny sales, s or g £ X q u
income taxes on these sales.Demonstrators should consult their tax advisor for information on

tax laws for whichthey will be responsible.
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Internet/Website Policy

c¢kzlu{3 e}l } | eruopj Spz| {(pBWSkstah easy@fil praf§sgongl gp m c
way to have a presence on the web. Ifdemonstrators choose to create their own personal
website or blog, they must follow the outlined guidelines:

T Spz|{i¢ ke¢| i zk8&8 }|i¢ k{8& cce¢kz}lu{2 e}i wuzkspi
k}} |} uke¢ep ce¢kz}lu{?2 e}i n|}8& wuste¢ {]|] c¢cunpt Y{
must carrytheapproy uk¢p ¢ kopzk w yWnd k{o psuj¢p po ¢

1 Reproduction in entirety or in part of the Demonstrator Policiesdocument, Compensation
Plan document, Demonstrator Handbook,¢c ¢ k 2z} u{ 2| c£h#pp; xyctkz}tu{ 33 e]
publications is prohibited. Providing detailed information regarding the information found
in these publications is also prohibited. Demonstrators are permitted to share highlights
of this information, but are encouraged to refrain from posting detailed information on the
internet. Rather, such information should be reserved for oneon-one discussions with
u{¢p pic¢tpo }k C¢Cupjt Spz|{i¢ k¢ i zk8& }[i¢ zk¢
their password-protected team training websites.

1 Demonstrators may not post files, or links to files, of material such as catalogs or
m | ntf pj n|{¢ku{po j|xpx8 |{ ¢tp opz|{i¢ k¢
intended for demonstrator preview, or use on any public website. Unless specific
photography is provided for promotional use, any images included in copyrighted
publications such as catalogs,seasonal catalogs, or brochures may not be copied and
distributed.

1 Demonstrators CANNOT post catalogsonline until Stampin' Up! has released the catalog
online to the public. Currently, this is the date the catalog goes live for customers.

(Demonstrators can take a photo of the catalog cover or one of themselves showing a

closed catalog and post them online.)If a demonstrator posts part of a catalog online dter

it has been released, they must note what catalog, year, and page number is showras

¥pxx kij j¢kep ¢tk¢ kxx uzkspi k p n|}8&8 wustcecpo

1 Demonstrators can share or show physical products (not just samples) from an upcoming
catalogoncethep p| op mpsu{i q] ¢t|ip uepzit Yq ¢tp
event, demonstrators can also share or show physical products unless told otherwise.
dtuj k}}rxupi ¢| jt]¥u{s ue¢ u{ }p il{ _b [{xu{p
demonstrators use judgment in choosing to show products to their customers before their
customers can actually purchase. Showing products always builds excitement and if
customers cannot immediately purchase the product, that excitement may be gone when
theycanpurchagppt c¢kz}tu{ 3 e}l p{n| £ kspi opz|]{i¢ k¢|
to generate sales. If demonstrators choose to show new products early, they should make
sure to also spend time promoting items that their customers can buy right away.

1 A demonstrator is free to share news, information, or anything elsethey have learned at a
ct¢kz}u{ 3 ethérblpgrpersomal Wepsite, email, through personal conversation,
andsoforthc£E{ xpi i c¢kz} u{ 3 e }theycanngtsharg thexnformatiorglf ¢t k ¢
St k z } u {says thatlaidemonstrator cannot share news, information, or anything else
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they have learned at an event, a demonstrator cannot share this information with anyone
or any group of people outside the event. This includes, but is not limited to, bbgs,
personal websites, chat rooms, email, personal communication, newsletters, phone
conversations, and so forth.
1 Demonstrators may not sell or receive direct compensation for promoting competitive
products (decorative stamps in any form, stamp art accessries, and papercrafting
products) using any electronic medium, including blogs, websites, social media, or email.
T Spz| {i¢ k¢|] i zk8&8 {|¢ ipxx c¢kz}u{3 e}i } |J]oEn
the exception of those products allowed under the Cash-and-Carry Sales policy), but must
direct customers to their DBWS for online ordering.

A demonstrator must indicate ontheir Demonstrator Business Web Services (DBWS), personal

blog, website, or other internet medium that its content is their sole responsibility as an
u{optp{op{¢ cc¢ckz}lu{D e}i opz|{i¢ k¢|] k{o ¢tp E£ip
products offered on the DBWS, personal blog, website, or otherinternet medium is not endorsed
byc¢kz}u{3 e}l

Internet Auctio n Sites

Spz|{i¢ k¢] i k p {|¢ }p zuc¢cc¢po ¢| j ipgetnet n £ p{¢ c
auction sites (such as eBay®x ¢ k z } u d§lsg comsjdérs it a violation to knowingly provide

products to any person for the sole purpose of resale on auction sites. Doing so seriously

£E{op zu{pij ¢tp oukmuxuc¢8 | g pep 8 opz|{i¢ ke¢| Ij
Demonstratorships in violation of this policy may be terminated.

Demonstrators may participate ininternet auction sites within the following limits:

1 Demonstrators may sell discontinuedc ¢ k z} u{ 3 e}i } | oEn¢jt1 dtp§ =zl
of the stamp set or accessory.

1 Demonstrators may sell logo merchandiseas long as the item description states that it is
aStampu{?2 e}1 } | oEn¢t P }}unc¢f p | g Cttemszp ntk{o
purchasedatc ¢ kz} u{ 3 e} i i indy{fothe repotd foparygaf adtar the
event.)

1 Demonstrators may sell outdated magazines (older than one year) and original catalogs
k{o zk8 ouj}xk8 }unc¢f pj | g ¢tp xuc¢p k¢E pIj n
c¢kz}u{ 3 e}i } £ mx eaxeptthe ¢ufrent cdtadpg. BEmdnst&atdry mpay not
sell reproduced copies of any publication, current or outdated.

1 Demonstrators maynot sell current products, new or used, including products obtained
through prepurchase opportunities. This includes items repackaged into project kits.
ltemsinc ¢ k z } udatgloge gré considered current until they have been officially
retired (all retired items are announced before the end of a catalog period).

1 Demonstrators may sell all items once they are considered officially retired as defined
here:

FMOO468REVD© 2018{ ¢ ! a tUP!IN®O18 47



o Annual catalog items that are not carried over into another catalog are
considered retired on the day after the catalog sales period ends.

0 Seasonal catalog and Sale-A-Bration products that are not carried over into
another catalog are considered retired on the day after Sale-A-Bration or that
seasonal catalog sales period ends.

0 Web-only products are considered retired one year from the date they were last
available.

1 Demonstrators may not sell retired merchandise across international borders.

At a Glance: Retired Merchandise

Product How long is it current? When may it be sold online, at open houses,
etc.?
Annual catalog products During the catalog sales period. Once it retires. If it is on the retired list and

will be discontinued on a certain date, it
may be sold beginning the same date.

Seasonal catalogand Sale-A- During the catalog sales period. Once it retires. Unless the item is available in
Bration products the next catalog or as an online-only item, Sale-
A-Bration and seasonal catalog items retire the
day after the sales period ends for catalogin
which they are offered.

Non-catalog, promotional, or One year from the last date it was One year from the last date it was available for

web-only products available for purchase. purchase (unless it appears in a subsequent
catalog).

Stampin' SuccessMagazines For one year from the month of publication. After one year from the month of publication.

Logo merchandise May be sold, but must be clearly listed as

c ¢ k z } ulpgd merchandise

c ¢ k z} udvéhtitemsi For one year after the date of the event. One year after the date of the eventunless it
has been placed on a supply list or is offered
in any other way.

Other Internet Activity

Demonstrators may not provide potential recruits or customers with the password or other
access to any section of the demonstrator website, including OrderEntry Express (OEX).

Demonstrators may not register a personalwebsite, business website, social media site,or have
k{ pzkux koo pjiji E£ju{s ¢tp {kzp Fce¢kz}lu{3 e}l F |
become aware of awebsite orotheri{ ¢ p {p¢ knc¢cuwouc¢c§ C¢tiktdnetpoigyx k ¢pj c¢
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it] £xo0o n|{¢kn¢ cce¢ckz}lu{3 e}1T " xpkip } | rwuop ¢tp gt
detailed description of the violation.

Artwork Contests and Submission of Ideas Policy

Periodically,c ¢k z} u{ 3 e} 1 i} | {il i nl{¢pjc¢ij ¥tp -p opz|{ijc¢
stamped projects. Complete requirements for submitting entries are printed with each contest
announcement.

Demonstrators must submit original stamped samples of cards and other pojects that do not

utilize photographs to such contests. Scrapbook pages with photographs can be color copies.

dtp k ¢uj¢?; {kzpx opz|{i¢ k¢ {E£zmp X n| {¢pijc¢ n
(stamp set name(s)types and colors of papers, cadstock, markers, pens and pads, and any

accessories and/or tools used to make the project) must be permanently attached to the

submission. Stamps and accessories used must be in the currentatalog.

Demonstrators may receive compensation for winning a St& } u { 3spoaspréd contest (as

defined in the contest guidelines) or for havingtheirk ¢ ¥| w } £mxujtpo u{ k <c¢Kk:
publication. Demonstrator Support will contact contest winners and other published
demonstrators.

c ¢ k z } urdaypost kaime of the artwork it receives on the demonstrator website.
Demonstrators will not be compensated for artwork that is posted on the demonstrator website.

gt p{ k ¢¥| w uj i £Emzuc¢c¢po ¢| cc¢kz}lu{3 e}ix u¢ mpn
Demonstrators may copyart from the demonstrator website to their personal website. However,

opz|{i¢ ke¢|] i jt]E€xo {[][¢ n|}8 k ¢ q |z ilzp|[{p px
c¢kz}u{?3 e}i pip e©epi ¢tp ust ¢ ¢ | ntk{sp ¢tp } kS8

Online Ordering Poli cy

c¢kz}u{? e}i } Jeruopi k{ _{&u{}pE _ntokpj pu{cs¢ kez}| w{ 3 |e}
from their demonstratorsthrough ¢ t p o p z | {Demondtratdr Bugness Web Services

(DBWS) site or from www.stampinup.comDemonstrators who have aDBWSwill automatically be

provided this feature on their websites. € ¢ k z } u dalf§ the DBWS version of Online Ordering

¢Ctp opz| {Qnlihe Hote]) I

When customers shop from¢ t p u 0 p z PBWSdstork,the denpstrator will receive their
regular 20 percent (or 25 percent for bronze elite and above) commission on the net sales (total
purchase price, not including tax, shipping, and handling) of the order as deferred income(See

Getting Paid for more information.)

When customers shop from www.stampinup.com, they must choosdo associate their order with
a demonstrator. Customers will find and associate their order with a demonstrator either through
the Demonstrator Directory or Demonstrator Locator. Demonstrators must opt in to the referral
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program to be listed on the Demonstrator Directory or Demonstrator Locator. Only demonstrators
who have a DBWS will be listed in the DemonstratorLocator, while all demonstrators who opt in
will be listed on the Demonstrator Directory. (Seethe Referrals Policy for more information.)

When a customer places an online order, their contact information will be displayed for the
demonstrator with their order information. Their selected demonstrator may only communicate
with them about their orders. If a demondrator desires to include those customers in any future
marketing outreach, the demonstrator must get permission from the customer PRIOR TO
including them and there must be an option for them to unsubscribe from any and allmailing lists.
Thedemonstratorz £ ¢ n| z} x 8 ¥u¢dtwishe6.t p n£j ¢| zp Ij

Referrals Policy

c¢kzju{32 e}l | qgc¢p{ pnpuspj p~E£pi¢i q |z nE£j¢|zp
purchase products, askingc ¢ k z } u tp feferaherin to a demonstrator, or requesting a catalog
orseasonalnk ¢ kx| st gtp{ }| ¢p{c¢ukx nE£jc¢c|zp | | pn £u¢
offers the Demonstrator Finder, which provides these two options for them to find a

demonstrator:

i Demonstrator Locator
1 Demonstrator Directory

Demonstrator Locator Option

If a customer does not have a demonstrator and wants to find one intheir own area, they can
enter their address, city, and other information in the Demonstrator Locator. The Demonstrator
Locator then displays the contact information, such as name, addressielephone number, and so
forth, for ten demonstrators intheir area. Only active demonstrators who have an activated
DBWS and opt in (give permission to be listed) are listed in the Demonstrator Locator. (A
demonstrator can opt in to be part of the Demonstrator Locator on the demonstrator website.)

Demonstrator Directory Option

Yqg k nf£j¢| zp ¥k{¢j ¢|] qu{o k j}pnugqun opz]|]{i¢ k¢
of their name) or the city or state wherethey live, the customer can enter this information in the

Demonstrator Directory and search to findtheir demonstrator. The Demonstrator Directory is

much like a phone directory. All active demonstrators who opt in are part of the Demonstrator

Directory. (A demonstrator opts in to be part of the Demastrator Directory on the demonstrator

website.) A demonstratordoes not need to have a Demonstrator Business Web Services (DBWS)

site in order to be listed on the Demonstrator Directory.
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Enforcement of Company Policies Policy

c¢kz}u{ 32 e} i httpenforceditppoliciéstapexplained in the Demonstrator Policies
documentk { o | ¢t p ctkzlu{3 e}l ¢kEzmxuw{nx Ceu}|T{ ;¥ plgu;{untxpEdotu {
ntk{spi ¢| piujc¢u{s }| xunupj ki }Emxujtpo m8§ ce¢kz
g| xx| ¥u{s sfuopxu{pit Spz|]{i¢ k¢|] i tkosp ¢tp ust
explained herein.

Informal Resolution Process

In most situations, concerns or disputes about possible violations of the Independent

Demonstrator Agreement, the Demonstrator Policiesdocument, or any other published policy of

¢tp n|lz} k{8 ¥uxx mp tk{oxpo uf{fucukxx8 | { k{ u{aq]
op}tk ¢zp{¢t dtuj opltk ¢zp{¢x kjjuj¢po m8& jpxpne¢po
staff (collectively the Compliance Committee), is responsible for maintaining compliance with the

terms of the Independent Demonstrator Agreement and the Demonstrator Policiesdocument as

well as reconciling disputes among demonstrators.

If a company employee or another demonstrator detects a violation by a demonstrator of the

terms of the Independent Demonstrator Agreement or the Demonstrator Policiesdocument, they

should first discuss the matter with the alleged offender. Most violations are caused by simple

lack of information. Pointing out the appropriate section in the Independent Demonstrator

Agreement or the Demonstrator Policiesdocument is usually enough to resolve the matter. If a

violation persists, the employee or demonstrator who discovered the violation should lodge a

n|l z}xku{¢ u{ ¥ ucu{s ¥uct ¢tp cckz}lu{3D e} n|z} xu
will investigate the matter and determine if the violation warrants disciplinary action. In most

cases, if a disciplinary action is needed, the complance department will attempt to secure the

nl|}p ke¢ul{ | g ¢tp ou|lxke¢u{s opz|{i¢ k¢ u{ nl{aq
} | npof pijt1t e{op np ¢ku{ nu n fighttodnove straighktotoet k z } u{ 3
formal resolution process without attempting to resolve the issue informally.

Formal Resolution Process

In the formal resolution process, a member of the compliance departmentwill send the violating

demonstrator a letter outlining the issues of the case and the date, time,and place of a hearing

on the matter. A copy of the letter will also be sent to the Demonstrator Support Managing

Director. At the hearing, the compliance manager, with the majority approval of the Compliance

Committee, may recommend to the Demonstrator Sypport Managing Director action to remedy

the situation. Taking action may involve anything from a written warning to suspension or

¢p zu{kcecu|]{ | g ¢tp opz|{i¢ k¢|] 33j ust¢j kj k ccCk

A member of the compliance department may act onbehalf of the compliance manager at the
n|l z}k{83%j oujn pcul| {T

Upon receipt of a recommendation from the compliance manager and Compliance Committee,
the Demonstrator Support Managing Director may take action to suspend, terminate, or
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otherwise modify the demonstratorship of the violating demonstrator. The Demonstrator Support
Managing Director may act without the recommendation of the Compliance Committee in
situations where such action is considered necessary or must be taken without delay in order to
protect the company or other demonstrators from harm.

Examples of action the Demonstrator Support Managing Director may take include, but shall not
be limited to, the following:

9 Discontinuation of suspension and full reinstatement

1 A written admonitionorwarni{ s ¢| k opz| {i ¢ k ¢pm grpdtorapat | { i ¢ Kk
¢tp opz|{i¢ ke¢| i xu{p |qg i}tl{il itu} nxk uqs
applicable provision of the Independent Demonstrator Agreement or the Demonstrator
Policiesdocument that has been violated and advising that future or continued violation
could result in the imposition of more severe remedies or sanctions

1 Withdrawal or denial of an award,flex point rewards points or redeemed items or other
recognition for a specified period of time or until certain conditions have been satisfied
yetuij nk{ kxij| kggpn¢ k ou pn¢ ¢pkz xpkop k{o
right to retract the benefits received from all those affected)

1 Requirement that demonstrator follows a corrective course of action, such as apecified

p¢ ku{u{s } |s kz q] ¢t p depmWith gxgensksoof | ¢tp

retraining charged to the demonstratorship as appropriate

1 Revocation of the right to recruit for a specified period of time and/or until certain

conditions have been satisfied, or revocation of the right to recruit altogether

Suspension of the right to promote, market, or advertise online

Imposing sanctions pertinent to the resolution of the violation

Withholding of bonus monies or other compensation, or payment of a fine

Suspension of some or all rights of a demonstratorship for a specified period of time or

until certain conditions have been satisfied

Removal ofteam

Termination of the demonstratorship or impositions of such other conditions as deemed

appropriate

=A =4 4 =4

= =4

Remedies to return the demonstrator to good standing with the company will be specified at the
time the decision is made and will be communicated to the demonstrator.

The Appeal Process

With the exception of termination, withholding funds, or the imposition of fines, the Demonstrator

cE£}}| ¢ ] k{ksu{s Su pn¢|] 33 opnujul|l{ tkxx mp qu({
Director terminates the demonstratorship, withholds funds,or imposes a fine, the demonstrator

may, within 10 days following termination, appeal the termination decision by giving written notice

to the President of the Company. ThePresident of the Company shall review the decision and

shall affirm, reject, or maify the decision recommended by the Compliance Committee. The

President of the Company shall render the decision within twenty (20) days of receipt of the
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appeal. If the matter has not been resolved, the issue shall then be first submitted for nonbinding

mediation before a single mediator in Salt Lake City, Utah. The mediation shall be held not more

¢t k{ "# ok8j q| xx]| ¥u{s ¢tp ok¢p | g ¢tp {|]¢unp | g
the rules of mediation regularly applied to such matters in tre state of Utah, such rules

notwithstanding, for the convenience of the parties, telephonic participation shall be permitted.

In the event the matter is not resolved by mediation, either party may pursue its respective legal
rights and remedies, if any. Itis expressly understood, however, that the demonstrator waives the
ust¢ ¢]|] quxp k{8 kncecu|{ ¥tkc¢cj|pep u{ k{8 VE ujo
Resolution Process to completion and nonbinding mediation process as set forth herein has been
completed. The jurisdiction and venue for any actionin the United States shall be in the
appropriate state or federal court in Salt Lake City, Utah, and for any such action in Canada, shall
be in the appropriate provincial or federal court in Calgary, Aberta, Canada.However, the
opz| {i¢ k¢j ks ppi ¢tke¢ ct¢kz}lu{?2 e}i zk8& jppw uf{
time, even prior to mediation, in any state, territory, forum, or jurisdiction in order to protect trade
secrets, copyrights, trademarks, and other intellectual property rights of the company as well as
critical vendor/supplier relationships, interests of other demonstratorships, and the interests and
rights of the company, notwithstanding the timetable of the Formal Resolution Processas
described herein.

P msunp } pjuop{¢ | q ¢tp n|lz}k{8&8 zk8 kn¢ | { mpt kxgq

Sc P73 R| o pandl Qomglaints u n j

c¢kz}lu{?3 e}i uj k zpzmp |l g m|¢t ¢tp Su pn¢ cpxxu
Association of Canada. To see the most recent version of Direct Sellers Association Code of
Ethics, visitwww.dsa.org (United States) orwww.dsa.ca (Canada).

c¢kz}u{3 e} kmuopi nmm8t ¢Mg ¢StcpP pR|ko pp |ng| zT}extkuu { ¢ j ¢
which are felt to be in violation of the DSA Code of Ethics, please contact us at

ds@stampinup.com| auk zkux k¢ ce¢kzlu{3 e}i Y{ntx %&-#+
84065. Or if in Canada, ds@stampinup.com| auk }|]j¢ k¢ c¢kz}lu{3 e}i RKk

Hopewell Place NE, Suite 330, Calgary, AB T1Y7J7.

If you are unsatisfied with the resolution, you may escalate your complaint by visiting the
following websites: http://dsa.org/consumerprotection/code or
www.dsa.org/consumerprotection/filing-a-code-complaint (United States) or
http://dsa.ca/consumerprotection.

Doing Business in the United States

United States-specific policies
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International Sales Policy

ctCkz}u{? e} nke¢kx|s zp ntk{oujp zk8& mp j| xo0o ¢t |
states of the United States, District of Columbia, and the United States territories (American

Samoa, Federated States of Micronesia, Guam, riana Islands, Palau, Puerto Rico, and the US

Virgin Islands).

Demonstrators may sell to customers living abroad only if they can provide an APO/FPO address.
Demonstrators may not sell or recruit off base in a foreign country, including selling to or
recruiting US citizens living abroad who cannot provide an APO/FPO address.

Demonstratorsk p { | ¢ k£¢t | u©po ¢| jpxx u{ k{8 | ¢tp nj| f
| ¥} p ke¢epi ¢tp pt X| ¥pop X knn|] ou{s ¢| Moliges,x kK ¥ i | ¢
theyzk8 jus{ £} ki k opz|{i¢ k¢ ¥uct ceCkzlu{3 e}i

legally authorized to conduct business and operate within that countryand as long as the
demonstrator meets the requirements for demonstratorship including residency.

Right to Cancel Policy

Customers have the right to cancel a purchase for three (3) business days after the date of the

transaction. (Buyers in Alaska have five (5) business days to cancel a purchase of $10 or more; in

North Dakota, buyers age 65 or older can cancel within fifteen (15) bainess days for products

with a purchase price greater than $50). To cancel, customers need only notify their

demonstratorc { | ¢ c¢ ¢ k = InwitifMy ofetheir intent to cancel their purchases. Such notices

z£j¢ mp } | mwmuopo k¢ ¢t pproodeadnthe cancdllatignfon. koo pi i ki

When a customer places an order with a demonstratorthe demonstrator must verbally explain

the right to cancel, complete the information required on the Notice of Cancellation on the
reverse side of the Customer OrderH z vy | ¢Ctp c¢kzlu{?2 bp¥k o]
Order Form), and provide the customer with two (2) copies of the completed Notice of
Cancellation. Demonstrators need to keep a copy for themselves as well. The customer does not
need to provide any reason for canceling an order. Use of products constitutes acceptance.

{np k opz|{i¢ k¢ t ki i £mzuc¢¢po thke{demonstoar ¢| cce¢k
cannot cancel it. Consequently, if an orderis submitted for processing prior to the expiration of

the applicable Right-to-Cancel period, the demonstrator accepts responsibility for handling the

refund to their customer. The submitted order will be delivered to the address given at the time

the order was placed, and the demonstrator will be responsitle for taking possession of the

zp ntk{oujp k{o p¢E {u{s uc ¢| c¢kzlu{?2 e}i

- op

Here are some ways demonstrators can handle the cancellation policy in view of the requirement
that orders be submitted within seven (7) days of receiving payment from the custome

1 Where the applicable Rightto-Cancel period is three (3) days or five (5) days, hold the
order until the applicable Right-to-Cancel period has expired, then submit the order to
c¢kz}u{?3 e}i ¥uc¢tu{ jpep{ y+d ok§inthisq pnpu®au{
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way, demonstrators will avoid the responsibility of returning the products from
canceled orders yourself; or
T cEmzud¢ | op | ¥uctu{ ¢t po-Cakqgl petiodtp asPurethk } } xunk mxp
fastest possible service. In North Dakota, when a custorer is age 65 years or older,
the Right-to-Cancel period is fifteen (15) business days; demonstrators will
nevertheless need to submit the order within seven (7) days of receiving payment from
the customer. If the customer cancels within the 15business-day period, the
opz|{i¢ k¢] ¥uxx mpk ¢ctp mE£ op{ | ¢ p¢E {u{s
¢tp | op po zp ntk{oujp ¢|] cekz}lu{?D e}i

If a customer wishes to cancelafter the applicable Rightto-Cancel period, here are some
optional ways to handle the situation:

1 Accommodate them and receive the merchandise for personal use as incentives or
team rewards, exchange for other merchandise, or whatever the demonstrator
deems appropriate.

1 Explainthatitistheo p z | { i ¢ pokcy ot to3ssue refunds on cancellations.

The law does not extend a Rightto-Cancel period for orders between an independent contractor
(such as a demonstrator) and a supplier. That is, demonstrators do not have a right to cancel
| op i ¢tp8&8 }xknp ¥uc¢t ce¢kz}lu{?3 e}l

Starter Kit Right to C ancel Policy

New recruits have the right to cancel a Sarter Kit order, without penalty or obligation, within

three (3) business days (fifteen (15) days in Montana) of the original transaction date. If the new

recruit desires to cancel, they mustnotifySk z} u{ 2 e}l 17T mpq| p zuo{ustc¢ | q
(fifteenth day in Montana) after the signed transaction date on the Independent Demonstrator

Agreement via telephone, mail, or email to receive a full refund. The Notice of Cancellation

appears on the reverse side of the Starter Kit Order Form.

dt p ust ¢ ¢ nNk{npx uj mp¢¥pp{ c¢kz}u{?2 e}i k{o ¢
recruiting demonstrator to issue the refund. If the Starter Kit Order Form has not yet arrived at

c ¢ k z} u {h&Staetér KitxOrdér Form and the money will be returned to the new recruit upon

k uskxt Yg ¢tp cc¢ck ¢p [u¢ t ki kx pkpadlabetpp{ it u}
have the Starter Kit returned and will wait for it to be returned intact and unused before issuing

the refund.

If a new recruit wishes to cancel after the rightto-cancel period and within 12 months of the date

¥tp{ ¢tp cc¢ck ¢p [u¢e _ op Ul z ¥kij } | npiipo mS§
entitled to a partial refund of the unused (unassembled and unopened) portion of the Starter Kit

on reasonable commercial terms. The refund will be based upon the list prices of the products

less the kit package price discount that was in effect when the kit was purchased, including

shipping and handling charges in effect at time of purchase. It may take up to 30 days to receive

the refund. Recruits can call Demonstrator Support in order to begin this process.
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Points to Remember

1 Demonstrators must tell their customers that they havea right to cancel their orders within
the applicable timeframe.

1 Demonstrators must give their customers two copies of theCustomer Order Form and the
Notice of Cancellation.

T Tknt t|j¢ jt] £xo0 pnpuesp ¢¥| n| }upi | o ¢tpu c
Cancellation, and one copy of each associated Customer Order Form.

1 New recruits should receive two copies of their Starter Kit Order Form and one copy of
their Independent Demonstrator Application.

9 Customers can cancel their orders without penaltywithin three (3) business days (within
five business days in Alaska) (in North Dakota, buyers age 65 or older can cancel within
fifteen (15) business days for products with a purchase price greater than $50).

1 New recruits can cancel their Starter Kit ordes without penalty within three (3) business
days (fifteen (15) days in Montana).

9 New recruits can receive a refund on all unused Starter Kit merchandise returned within
twelve (12) months.

Military Status Policy
To qualify for military status, demonstratos must:

9 be attached to or stationed at a US military base in a foreign country as: a US military
member OR a civilian employee/contractor of the US Department of Defense OR a legal
dependent thereof;
9 live on base or in housing near the base with an Army/Ai Force Post Office [APO] or Fleet
Post Office [FPO] address;
1 submit a Military Acknowledgment Form signed by the unit or base commander OR a
copy of base policy or letter from appropriate authority indicating whether or not they are
permitted to sell and/or recruit on base. If a demonstrator is reassigned to a new base,
¢ttp8 {ppo ¢] pi £Emzu¢ k {p¥ Juxuc¢ck 8 Pnw{]| ¥xpo

All demonstrators who meet these qualifications will qualify for military status, regardless of
whether or not they are permitted to sell and/or recruit on base. If a demonstrator relocates
outside of the designated selling area and does not meet these qualifications, their
demonstratorship will be terminated.

Demonstrators may sell to customers living abroad only ifthe customer can provide an APO/FPO
address. All sales activities must take place on base or in military housing. All activities must be in
accordance with applicable military regulations and policies.

If demonstrators are not permitted to sell and/or recwit on their base, they will still have access to
ps£xKk c¢kzlu{3 e}i pil] £ npi k{o zk8&8 }xknp | op
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orders for customers living in the United States, its territories, and on other bases (assuming each
can provide an APO/FPO address), as permitted by their base regulations.

Paperwork Required to Obtain and Maintain Military Status

If a demonstrator learnghey will be relocated to a military installation abroadd theywish to
O2y GAydzS & |  §trator,YheymyisRsulhmitla MilRa8/ Yaekyowledgement Form
within 30 days of the transfer date. This form is available online ifPtive Laband can also be
obtained by contacting Demonstrator Support. Once this document is received and process
Demonstrator Support, demonstrators will paced on the military statuappropriate to their
situation.

New recruits on military bases must submit a Military Acknowledgment Form with their
Independent Demonstrator Application and the Starter Kit Ordem-o

Upon returning to the United States, demonstrators will need to submit a Military Return Fo
(available on the demonstrator website in tReint Lal). Once this form is received,
demonstrators will be placed back on active status. Demonstrators etibenrequired to meet
0KS ljdzZr NISNI & YAYyAYdzy &l tSa NBIdANBYSyi
the appropriate paperwork.

Demonstrator Activity While in Military Status

Military status demonstrators have the option of selling products and recruiting. It will be the
responsibility of demonstrators to learn whether sales and recruiting activities are allowed on
base before they participate in these activities.

Military status is similar to active status, except no quarterly minimum ales requirement must be
met (due to the limited nature of the market). Therefore, unless requested, these demonstrators
will not be placed on pending status or dropped while on military status. They must meet their
quarterly minimums to qualify for any owerride commission.

Military status demonstrators will receive title advancements (see the CompensatiorPlan
document for more information) based on their sales and team advancement activity. Only
demonstrators who are permitted to sell on base are eligible for annual awards. Those who are
not permitted to sell on base are ineligible.

Military status demonstrators may not sell or recruit off base in a foreign country, including selling
to or recruiting United States citizens living abroad that cannot providean APO/FPO address.
They may sell to friends, family, and established customers in the United States by having their
orders shipped directly to their customers in the United States.
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Doing Business in Canada

Canadian-specific policies

International Sales P olicy

ctCkzlu{?2 elpi nikqlowu|ijp zk8& mp j|xo0o ¢t | £st cckz}u{?3
Canada and its territories.

Demonstratorsk p {|] ¢ k£¢t| u©po ¢| ipxx u{ k{8 |¢tp nj| f
| }p ke¢pi ¢tp pt X| ¥pep x knn| ou{s ¢] ctp xk¥i |q
theyzk8 jus{ £} ki k opz|]{i¢ kc¢|] ¥Myucttc ¢ckezRal m»{ 9}1é&} iu

legally authorized to conduct business and operate within that country.

Right to Cancel Policy

Customers havethe right to cancel a purchase for ten days after the date the order is placed. To

cancel, customers need only notifytheir demonstratorc { | ¢ ¢ ¢ k = n witifgy ofetheir intent

¢|] nk{npx ¢tpu }E ntkijpit cEnt {| ¢unpj z£ij¢ mp }
provided on the order form and must be provided in a trackable method, such as registered mail,

fax, or persond delivery.

When a customer places an order withtheir demonstrator, the demonstrator must provide them
with two receipts carrying the printed notice of the right to cancel for each of their purchases
and, in addition, give verbal notice oftheir right to cancel. Customer copies of Customer Order
Formsandc ¢ k z } u{ 3 Fdynps¥dry thejl0-Day Right to Cancel notice on the back. The
customer does not need to provide any reason for cancelling an order. Use of products
constitutes acceptance.Once¢t p | op tki mpp{ jE£mzu¢c¢po ¢| ccekz
cannot be cancelled. In the event thata demonstrator submits an order for processing prior to
the expiration of the required ten days, they by default accept responsibility for handling any
customer, guest, or host order cancellation refunds personally. The submitted order will be
delivered to the address given at the time the order was placed, andthe demonstrator will be
responsible for taking delivery of the merchandise.

Here are some ways demonstrators can handle the 10-day cancellation policy:

1 Hold orders until the 10-Day Rightto-Cancel period has expired, then submit the order to

c¢kz}u{ 3 e}hedeadnsirator¥ kg€ ¢ mp p~£u po ¢| pgf{o
cancelled orders and keep unwanted product.
T cE£Emzud¢ | op | ¥ uoDayRightto-Panaelpgricd|tozagsuréthe fastest

possible service. If a customer cancels within the tenday period, the demonstrator bears
¢tp mE£ op{ | ¢ p¢tE {u{s ¢t p heofderadmergchandise. z | { p &8 Kk

If a customer wishes to cancel after thel0O-day period, here are some optional ways to
handle the situation:
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1 Accommodate the customer and receive the merchandise for personal use as
incentives or team rewards, exchange for other merchandise, or whatever deemed
appropriate.

OR
1 Explainthatitis¢t p o p z | {pplity nat tb jssué&refunds on cancellations.

The law does not extend a10-Day Rightto-Cancel period for orders between an independent
contractor (such as a demonstrdor) and a supplier. That is, demonstrators do not have a right to
nk{npx | op i ¢tp8 }xknp ¥uc¢t cc¢ckz}lu{3I e}l

Starter Kit Right to Cancel Policy

Px¢t]|] £st c¢kz}u{3 e}i wuj k{ pinucu{s |1} }]| ¢E£E{uc¢s§
stamping with others, occasionally new demonstrators may decide that the business opportunity

is not for them. New recruits have the right to cancel a starter kit order, without penalty or

obligation, within ten business days of the original transaction date. If the new ecruit desires to

nk{npxyx jtp z£ji¢ {| ¢uqgPM(MTokthe }ent{ bBsinest day afigrtpg p %%e) #
signed transaction date on the Independent Demonstrator Agreement via telephone, mail, email,

or telegram to receive a full refund. The 16Day Rght to Cancel Notice appears on the Starter Kit

Order Form.

The 100 k § ust ¢ ¢ | nNk{npx uj mp¢¥pp{ ce¢kz}lu{3d e} k{
of the recruiting demonstrator to issue the refund. If the Starter Kit Order Form has not yetarrived

k¢ ceckzlu{3 e}ix ¢tp c¢k ¢p [u¢c _ op Ul z k{o ¢
upon arrival. If theStarterKu ¢ t ki kx pko8 mpp{ jtu}}popadcckz} u{ 3
label to have it returned and will wait for it to be returned intact and unused before issuing the

refund.

If a new recruit wishes to cancel after thel0day right-to-cancel period, the new recruit may still

be entitled to a partial refund of the unused portion of the starter kit on reasonable commercial

terms. If the cancellation occurs within 12 months of the date when the Starter Kit Order Form was

} | npiipo m8 c¢kzlu{?2 e}ix ¢tp { ppercenprefundondl k ¢ | z
unused (unassembled and unopened) merchandise in the Starter Kit. Usge constitutes

acceptance of the merchandise. The refund will be based upon the list prices of the products less

the kit package price discount that was in effect when the kit was purchased, including shipping

and handling charges in effect at time of purchase. It may take up to 30 days to receive the

refund. Demonstrators should tell their recruit to call Demonstrator Support in order to begin this

process.
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Status Policy

Military
To qualify for military status,demonstrators must:

9 be attached to or stationed at a military base outside the Dominion or Canada as: a
member of the Canadian military OR as a civilian employee/contractor working for the
Canadian military OR a legaldependent thereof;

9 live on base or in housing near the base with a Canadian mailing address, as Stampin! Up!
is unable to ship internationally.

All demonstrators who meet these qualifications will qualify for military status, regardlessof
whether or not they are permitted to sell and/or recruit on base. If a demonstrator relocates
outside of the designated selling area and does not meet these qualifications,their
demonstratorship will be terminated. All activities must be in accordance with applicable military
regulations and policies.

If demonstrators are notpermitted to sell and/or recruit on their base, they will still receive
psExk c¢kzlu{® e} zkuxu{si k{o zk8& }xknp
orders for customers living in Canada.

Paperwork Required to Obtain and Maintain Milit ary Status

If a demonstrator learnghey will be relocated to a military installation abroadd theywish to
O2yGAydzS Fa I {4 YneymyisRsubmitla MilRaS Yaekyowl&dhdmant Rodm
within 30 days of the transfer date. This form is available online ifPtivé Laband can also be
obtained by contacting Demonstrator Support. Once this document is received and process
Demonstrator Supp, demonstrators will bglaced on the military statuappropriate to their
situation.

New recruits on military bases must submit a Military Acknowledgment Form with their
Independent Demonstrator Application and the Starter Kit Order Form.

Upon returningto Canadademonstrators will need to submit a Military Return Form (availabl
on the demonstrator website in thBrint LaP. Once this form is received, demonstrators will b
placed back on active status. Demonstrators will not be required to meet tageyly minimum
Al fSa NBIAdANBYSyYyld dzyuiaf GKS FANRBOG Fdzf £ |
paperwork.
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Demonstrator Activity While in Military Status

Military-status demonstrators have the option of selling products and recruiting. It willbe the
responsibility of demonstrators to learn whether sales and recruiting activities are allowed on
base before they participate in these activities.

Military status is simiar to active status, except no quarterly minimum sales requirement must be
met (due to the limited nature of the market). Therefore, unless requested, these demonstrators
will not be placed on pending status or dropped while on military status. They must meet their
monthly minimums to qualify for any override commission.

Military status demonstrators will receive promotions (see the Compensation Plandocument for

more information) based on their sales andteam advancementactivity. Only demonstrators who
are permitted to sell on base are eligible for annual awards. Those who are nofpermitted to sell

on base are ineligible.

Military status demonstrators may not sell or recruit off base in a foreign country, including selling
to or recruiting Canadian citizens living abroad. They may sell to friends, family, and established
customers in the Dominion of Canada by having their orders shipped directly to Canada.
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Updates

As updates and corrections are made to this document, the history of changescan be found

here.

Effective February 2018

1

= =4 =4 =4 -4 A

= =4

Revised Competitive Activities Policy

Updated Annual State Filing section

elok¢po ce¢kz}lu{?2 e}li x| s| u{ d kopzk wj k{o R]
Revised Advertising & Internet Activities Policy

Rxk uqupo u{q|] zkc¢u|]{ k{o koopo opqu{ucu] {i uf{
Added detailstoUseofStaz } u{ 3 e} 1 " t| ¢|s k}t8§8 k{o V k}tunj
Added details about temporary promotions to Allowed Cash-and-Carry Merchandise

Policy

etok¢po ScP?j R|J]op | g T¢tunj k{o R|z}xku{c¢;
Removed Military Special Override policy
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